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ABSTRACT

This paper aims (o investigate the determinants of passenger car sales in Malaysia,
The study will focus on the sales of the national car sales in Malaysia that are Proton
and Perodua. The sales can be affected by the independent vanables by how the car
sold for each year, The economic varables included in this studies are Gross
Domestic Product, Interest Rate and Consumer Price Index. The purpose of the studies
is 10 find the relationship between dependent variable and independent variable,
whether they have any correlation between cach other or not. The studies used
quantitative secondary data which is time series data and multiple regression models.
The data had taken over the period of 30 years that is from 1988 (o 2017, The
expected finding showed Gross Domestic Product, Interest Rate, and Consumer Price
Index have a significant influence on the movement of the passenger car sales. This
showed that macrocconomics variable is very important to indicate the performance of
both automobile producers. Therefore, automobile producer should be aware of
mechanics that affecting the car sales, so that the movement of any determinants will
not run adverse 1o the market mechanism,

Keywords: Passenger Car Sales. Gross Domestic Product, Interest Rate, Consumer
Price Index
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