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1.0 INTRODUCTION 

A business plan is a formal statement of a business goals, the reasons why they 

e believed attainable, and the plan for reaching those goals. Thus, it may also contains 

e background of the organization, such as the name, location, nature and other 

ormation about the company. 

Business plan may also target changes in perception and branding by the 

customers, clients, taxpayers or large communities. When creating a business to plan a 

enture and to assume major changes in the future, a 3 to 6 months business plan is 

wed. 

Business plan is also known as a detailed blueprint for activities needed to 

lish a business. For instance, details of a company's products and services, the 

frtal required, the profits or losses and other details. Furthermore, business plan is also 

called a "yardstick" to a business, which means the owner of a company uses business 

as a tool to measure the success of their company through the goals and objectives 

in the business plan. Besides that, the business plan is also a tool for a company to 

loans from a bank company to increase the capital contribution of a company in 

to create a new venture of a business. 
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1.5 COMP ANY LOGO 

-Comes from the word "variety", which represents the variety types of tea drinks that we 

erving. For instance, Red Tea, Black Tea, Green Tea, Milk Tea, Chocolate Tea, ice­

ended Matcha Tea and other types of tea. 

ply means that our main product is serving tea drinks with different types of flavor, 

as fruits flavor, herbal flavor, and iced or ice-blended tea. 

Drink Figure 

· a symbol showing that our company is selling tea drinks.
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