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EXECUTIVE SUMMARY 

 

 

 

In this ENT600 case study, I was given an opportunity to conduct a study on a company in 

which manufactured a product related to my product of interest that I wanted to develop. In 

this case is Dettol which is manufactured by Reckitt Benckiser Group Plc. So, the product 

that I want to develop in this study is the Natural Anti-Bacterial Soap Sheet which is made 

from natural ingredient from plant extract that can act similarly as an antiseptic like Dettol soap. 

 

In order to develop the product, I have conducted the SWOT analysis on the company to 

determine their Strength, Weakness, Opportunities and Threats. Based on the SWOT 

analysis, I can point out the weaknesses and the disadvantages of the Dettol antibacterial 

soap which is consists of two major problem. The Dettol product formulation can cause burning 

sensation to the users skin since it contain toxic chemical called Chloroxylenol. Also, most of 

the Dettol product are in form of soap bar and if liquid, is stored in plastic container which is 

less portable. The findings give me the clear vision to came up with proper idea, in order to 

solve the problem. In this case, I recommend replacing the use of chloroxylenol with the 

natural chemical contain antiseptic property extracted from the plant. Also, the physical form 

of soap will be converted into paper-like substances by using water soluble paper which is 

eco-friendly. This improvement of the product can make the user to feel safe while using the 

produc
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2.3 Product/Services 

Recki Benckiser offer variety of product from health, hygiene to nutrition 

product. It unrivalled range provides health, hygiene and nutrition for people in 

200 countries around the world. Each of their products is a leader in its category 

helping protect, heal and nurture people. Reckitt's brands include:-  

1) the antiseptic brand Dettol,  

 

 

      Figure 2 : Dettol Soap 

 

 

2) the analgesic Disprin the sore throat medicine Strepsils,  

 

      Figure 3 : Strepsils Lozenge 

 

3) the hair removal brand Veet,  

 

 

      Figure 4 : Veet hair removal cream 
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