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E X E C U T I V E S U M M A R Y 

The growing demand of rice nowadays is seen not only amongst the household 

but also the restaurant. Therefore, our company; B'Weslly Enterprise want to fulfill the 

demand by selling 'Beras Merah'and other types of rice to the customer. 

B'Weslly Enterpri^p(imves to provide a friendly, comfortable and cozy 

environment wher^djffc^^trrtfrs w j j W E e ^ t j j ^ ^ u ^ ral enjo^^igh quality rice at a 

reasonable pn^^P^tifsiness ^fff^^j/^Mt^^^^^m^^^^^^ oTfcpustomers. 

W^SFiUpFefinitely have to put more effort on the marlarthitg ah^Kne^to achieve 

establisjBie« trust and loyal customer in buying-»f!rtra|pS',Mica«^^r^Byduc^^livered 

matchraq«tomers' expectations and fulfill-imstomer-Tequinanents. expectatio 

R 1 
ir|pwfc rui 

; pne of ourH | run iBJffRHuHffEs^ fttfflngW be able\dWlpfll our 

b u s f l A j L getting more customers, wwre cos^^m ^ ^ c u r r e d ror our expliBbn « we 

beliMemilt throua|Mpv^am|ajj«|£rirtaJ^|^l,jte fle V be 

a b l e V S w n d o u i ^ ^ ^ | i n | e ^ | ^ | f ^ R . ^ j j g 



1.0 I N T R O D U C T I O N 

Our team decided in choose B ' WES S L Y ENTERPRISE as ours company's 

name. The reason why we named of our company that way is because of ' B ' refers to the 

BERAS in Malay and ' W E S L L Y ' is the name of our partner that gives idea to start this 

business. We are the main §uirflWftKe~rice frorrThinterland and in the same time; we 

ay that we got the 

special rice. 

want to make thisJ^P^oLwt"e"weH 
* J0 

idea of startiaBR)jjB5 business is tfiat we are awarffo 

In additigBFtltfi types of paddy only available at the hinte 

throu: 

rice 

Our to choose Harbour City ^ T ^ t J p - r l f o j J ^ q ^ m j ^ l j ^ p R i no Kola 

Kinabalu, Sabah, s ^ i l i 

and sell our products.. We believes that our pftSuct will'beJ^pPR and get high demand 

at the future. The market target Toi1 'HUI ^WrtP^B^wilT be the restaurant, hotel and the 

household living there. Though our target customers are people around Sabah but we will 

be looking for opportunities to open up branches in Sarawak and Peninsular Malaysia 

when our business thrive at the future. 
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