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EXECUTIVE SUMMARY

The growing demand of rice nowadays is seen not only amongst the household
but also the restaurant. Therefore, our company; B’Weslly Enterprise want to fulfill the

demand by selling ‘Beras Merah’and other types of rice to the customer.
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1.0 INTRODUCTION

Our team decided in choose B® WESSLY ENTERPRISE as ours company’s
name. The reason why we named of our company that way is because of ‘B’ refers to the

BERAS in Malay and “WESLLY” is the name of our partner that gives idea to start this

business. We are the main of the rice fro

erland and in the same time; we
want to make this S ofaiCe wem“wn

\ ce, thégyay that we got the
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idea of startiy business is that we are awaréo ] %ve s special rice.
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place to introduce

and sell our products.. We belit and get high demand

at the future. The market target for otrr=lyesi will be the restaurant, hotel and the
household living there. Though our target customers are people around Sabah but we will

be looking for opportunities to open up branches in Sarawak and Peninsular Malaysia

when our business thrive at the future.
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