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EXECUTIVE SUMMARY

This is an attempt to understand how the ideas may be implemented in a practical

setting. As a student at UITM Perlis, everyone is required to complete a new product

development project as part of their studies. So, for this aim, we were given the opportunity

to design and innovate a product that is both deeply interesting to us and, of course, sports-

related, which is 3 In 1 Multipurpose Sport Shoes.

In the first section, there was an overview to the new product development. In this

section described the company background, objectives, difficulty that users experience while

playing sports or participated in sports tournament, the methodological analysis, and the

limitations.

Next, the definition, categorization, and method of new product development were

clearly detailed in the next portion of the study. The categorization of the new product is

described by its enhancement and revisions. Furthermore, the process of developing a new

product may be divided into five stages which are research and development, product design

and features, idea testing, prototype, and test marketing.

In the research and development phase, we talked about concept screening and

concept generating. Furthermore, the idea testing and market survey testing were constructed

in the form of questionnaires, which were delivered to 30 potential respondents using Google

Form.

Lastly, a few approaches were utilised in the test marketing to make this product

acceptable to consumers, such as customers’ experience, thoughts, and comments on our new

product. In conclusion, the input gathered from respondents was quite beneficial in assisting

us in meeting the needs of consumers
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2.3.3 Product Design and Features

As Indicated in the New Product Development Guideline, the design of the product is a

translation of the technical concept of our new product idea or innovation. The concept

involves the physical design. The artistic design as well as the requirements needed to meet

the consumer demands and the value of the consumers. By developing the product, we

consider basic criteria for product performance through the design of our own new concept,

which is the 3 In 1 Multipurpose Shoe.

The development of 3 In 1 Multipurpose Sport Shoes for athlete would provide a better

solution in overcoming the problems faced by many people. Problems such as not enough

money to buy specific shoes, easy to leave the other shoe when to training, wasting time to

change the shoe for the specific training and athlete that can play in many sports but don’t

have specific shoe.

Thus, the design of our 3 In 1 Multipurpose sport shoes will offer a better technological

way of having a better enjoyable time during performing exercise. A few crucial criteria have

been highlighted in focusing about the product which includes performance, reliability, safety

in use, durability, and uniqueness.

Dimension Details

Product’s name 3 in 1 Multipurpose Shoe

Dimension Light weight, comfortable

Colour White,Black,Red

Features Replaceable Soles

Materials Thermoplastic polyurethane (TPU), Carbon

fibre, Kangaroo leather, 4D Foam.

Table: Specification of 3 in 1 Multipurpose Shoe
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