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CHAPTER 6: CONCLUSION 

A business plan is a one of the decision-making tools. In business there is no easy 

way to achieve success. All the business start from bottom before it can be shine. 

Business plans contents are determine by it vision and mission of a company and also it 

major customers. Business plans cover all aspect from business plan-making, mission and 

vision, strategy, marketing, operation, administration and financial. 

During the process, business plans shows how we organized our data and project. 

It also teaches us how to manage a business, planning them and gain profits. 

Furthermore, business also teach us how to make a critical thinking when the situation 

was hot and it also make person learn how to work in team. Next it also teaches us how to 

look for potential customers and suppliers to start a business and how to manage starting 

financial. In order to survive in world of business, this guide us that we should equipped 

ourselves with a lots of knowledge, information, strategy, and technique to attract all the 

potential buyers. We also learn to compete with other business that has been stabilized for 

long. 

The business is just started. The competitions among the other business are tough. We 

will ensure to successful as other company because it is our mission and vision. We hope 

to expand our business and network to other countries around Malaysia. We are very 

anticipated to fulfill our mission and vision to be the international company and 

continuously explore and ensure that only safe,effective,innovative and beneficial beauty 

product to our customer. Based from the annual financial report, it was calculated that 

we might had some lose in the first two month. Fortunately all the loss will be covered 

on the third month on wards due to strong marketing sales and less expenditure on the 

raw materials. Furthermore, we might have some rough beginning due the massive cost 

of machines and administrative overhead. We are very motivated to increase our net 

sales by performing all the marketing strategy that we had planned. 

71 


