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2.0 Executive Summary

Most of the people think that doing business does not need any formal report for proposal or
a proper document related to their business. In addition, most people do not care about the
marketing of their business and they think without a proper marketing for example a poster, a
picture related to the product, they can still succeed in doing the business. Therefore, the
purpose of this assignment is to enhance my skill towards on how to expand business with a

proper platform and marketing tools.

The social media portfolio is practically show us how to develop a strong marketing concept
regarding to our product for the business. moreover, the content of the social media portfolio
is basically covered all parts related on how to promote our product, how to attract customers

to buy our product, by using a proper marketing concept.

The content such as teaser, soft sells and hard sells is to guide us how to make sure that we
can attract out customer to buy our product. By having this three-kind of marketing tools, it
will ensure that our customers will always aware the existence of our product and the most

important thing is to make sure that they buy our product.



4.0 Introduction of Business

NAME OF THE BUSINESS | Guzel. KLxEmirulAfiq
ADDRESS CHERAS, KL
VISION gﬁt?ﬁf:r?llaet ii I\;;{y successful business not only in Malaysia
MISSION To supply a very quality product of shawl to our customers

and meet our customers expectation

Description of product

We provide and sell women hijabs for example shawl and
bawal with a very affordable price yet with a very quality
material.

Product

» Metallic Lux Series
> Bawal

Price list

Metallic Lux Series = RM 35.00
Bawal = RM 30.00




