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1.1 Introduction 

CHAPTER 1 

INTRODUCTION 

PSM Supplier Sdn Bhd was fully owned by Bumiputra and it was 

structured to supply goods, services and constructions (class A contractor). Its 

main objective is to achieve more business opportunities which more focus on 

supplying goods, services and construction. This company not only provides 

business services to organizations but also to individual. As stated in the 

company's principle and proposed by the government, the structure of PSM 

Supplier is more focus on quality, excellence and work efficient. 

The organization's target customer: 

Supplies 

• Business premises 

• Private company 

• Government bodies 

• Library 

• Schools, university and college 

• Individual 

Services 

• Private rompany 

• Government bodies 

• Individual 


