
ETR 300 - 503

Fundamental of Entreprenuership

Tefiy Scaffolding ftentaf
Lot 613 (Bangunan tytekar, JaCan (Dato’ Ismaif, 

24200, CHu^gi,%emaman, Terengganu.

'Prepared by:

Mohd Azro Bin Arifin 2000495886 DTA 5D

Haizul Hazri Bin Hamdan 2000494721 D1A 5D

Amirrasyid Bin Shafiee 2000494634 DIA 5A

Ahmad Hakam Bin Arifin 2000495456 DIA 5A

Date of Submission: 20tb August 2002



 

 
 

 

 

 
 

 
 
 

 

A million of thank you and grateful to ALLAH S. W.T because has given us a 
good health, energy and certain tendency of minds to finish this Business Plan.

Firstly, we want to wish a lot of thank you to all the people who has involve either 
directly or indirectly in the preparation of this Business Plan. Without their help and 
guidelines, how we can finish and done it smoothly and succeed. Furthermore, the people 
that we want to appreciate are:

1. Encik Farouk Bin Zakaria
Lecturer of ETR 300
UiTM Dungun.

2. Puan Norsidah Bte Ahmad
Lecturer of ETR 300
UiTM Dungun.

3. Encik Alias Bin Mat Rani
Manager of RME SCAFFSYS SDN. BHD.
Lot 128, Kg. Chendering,
21080 Kuala Terengganu, Terengganu.

4. Encik Shafie Bin Ibrahim
Pembantu Penyelidik Kanan,
MARDI Manir, Terengganu.

5. Classmate
Roommates
Family

6. Direct individuals and indirect individuals.

Special thank you to all of our group members, Teky, Ajoi, Hakam and 
Amir because of good commitment given in completed this Business Plan. With 
your cooperation we have completed this Business Plan. Consequently, to all 
those people who are their name were not listed here, we like to apologize to all 
of you. This does mean that we have forgotten about you because all of you are 
very meant to us.

Last but not least, once again we want to wish thank you because of moral 
and materials support and may ALLAH bless us.

"Vassa lam...

1



 
 

 

 
 

 

 
 

 
 

 

 
 

 
 

 
 

 
 

Executive Summary..

From the beginning until finished this business plan, what we can 
summary are depending to the administration, marketing, operations and 
financial segment. To form this firm, members ofthe firm were 
contributed Rm 25,000 each.

In administration segment, the total budget amounted Rm 60,695 
which am consist of capita! expenditures - Rm 48,463, monthly 
expenditures- Rm 10,385 and other expenditures - Rm1, 845, The office 
of our business was built by us by rental ai a land by individual­

in marketing segment, it almost involves the contributions ofthe 
product offered to the customer. It all about rental ofthe scaffolding for 
the amount Rm 50 per set. There are 2 types to be choose set A and set 
B. The marketing budget consists of capital expenditures - Rm 61, 850, 
monthly expenditures - Rm 1-410 and others expenses - Rm 4,600. This 
is the important part in the business.

In operation segment, it derived all ofthe flow chart process ofthe 
rental and order scaffolding from supplier. It also important in ordered to 
make our business become success. The total of operation budget 
amounted Rm -247,850, monthly expenses Rm - 70 and other expenses 
Rm - ■800.

Last segment in this business plan is financial, which are stated of 
cash flow. Project implementation cost, balance sheet, source of fund and 
table depreciation. This is a conclusion of our business because it showed 
the total cost that occurred in this business plan. The sum of cost that 
implemented in this business amounted Rm 415,000.
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