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ABSTRACT 
 

The importance of the public market is one of the basic needs of a residents. The selection of a 

public market location requires a good study to achieve a strategic location selection. This is a 

study on the absence of a public market in Seri Iskandar, Perak Darul Ridzuan due to complaints 

and demands from the residents who need public market facilities. I chose to study this problem 

and identify the most effective locations to develop the public market as well as some suggestions 

to overcome the problem of the existing public market location being too far away to the residents 

of Seri Iskandar. This project paper has the purpose, objectives, methods, and scope of the study 

that can develop a more comprehensive strategy to provide attractive public market placement 

and meet the needs of the residents. To achieve the purpose of this research, observations were 

made, and all necessary data collections were collected and compiled. Then, a process of analysis 

and discovery is done because of the data on why this problem occurs and some suggestions to 

solve this problem. The results show that the proposed location is the best alternative in the study 

area by considering geographical factors such as location suitability, distance, accessibility, and 

other factors in the site area. Has become an urban community that has realized the serious need 

for the selection of appropriate public market locations. This paper will help elucidate appropriate 

public market placement theories that create a deeper understanding of strategic public market 

locations. The results of this paper will provide the use of systematic classification to provide 

general market locations. It is also useful to get results from the perfect location when planning 

the construction of a public market in Seri Iskandar, Perak. 
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