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ABSTRACT 

The use of and literature on celebrity endorsers is extensive and th is study 

utili zes of celebrity endorser towards consumer purchase intention. Faiz Kasi has 

defined a celebrity as someone who is recognized by the public fo r attract the 

consumer attention to buy the products. Celebrity endorser a lso one of the key that 

can make the markete rs successful in promoting their products because they are the 

one who will influence the consumer purchasing behaviour espec iall y fac ial foams. 

Therefore, the purpose of this research is to evaluate the overall percepti ons of Sabah 

consumer towards advertising of facial foa ms products by celebrities. Thi s study also 

examines consumers' perceptions of product endorsement by celebrities. and the 

influence o f celebri ty advertising towards consumers purchasing intention. However, 

there are no actual evidence that show celebrity endorser are effec ti ve in pursue 

consumer purchasing decisions. For better communicative effectiveness in convey ing 

the message to the consumer the ce lebrity endorsements used to stand out of clutter 

(Sherman, 1985), to build awareness about the brand . T he fi ndings show there are 

significant between attracti veness and brand attitude positi vely influence consumer 

purchase intention towards fac ial foam products. 
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