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THK5 SMART HELMET 
"Your Head Our Price" 

1.0 EXECUTIVE SUMMARY 

1.1 BUSINESS DESCRIPTIONS AND PRODUCT CONCEPT 

THK5 Sdn. Bhd. is a private limit. S com! m and was established on 19th of 

November 2016. The man -ent team of THK5 Sdn. Bhd. nprises with five members 

and each member has their own roles. The product that our compan 'eloped was THK5 

Smart Helmet which is a multi-func-i • net which combined the :ion of Global 

Positioning System (GPS) and so, • i ••• Uecbriology.\The. eating this 
,„.-•' -( J - 1 #«* W i SMI 

smart helmet based on the many problem faced by motorcyclists especially who loved to travel 

from north to south. Tr )• il touseth ; li I {heir phone ii 3 riding 

motorcycle. He innoval . • , . , , ! . . < . . navigate the users to 

reach destination easier. 

Besidlsjthat, the rate of accid-.- •• I it! !> ising from day to day, and 

one of the reasons is because • ;mmon he => ifety features. Because of 

this scenario, we innovate the r -• mart Hell - « features to ensure the 

users safety in higher levels. i"he featui I Igent Fast> Intelligent Lighting 

LED." Head Our Price", ti. is iine eansthatt - I F the i . . is our 

priority. 
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Figui • . • panyV 

1.2 3JECTIVEI ' METPRC--

4- To navigate the motorcyclists to reach destination easier. 

- To help the motorcyc . > iveitii 

: 4» To enhance safety features for rnoi 

In short, we believes that our company can served the motorcyclist needs and improve their 

safety through the invention c- le technol i that this THK5 Smart 

Helmet are potential to be corr i motorcycle -.pecially who loves 

to rides the superbikes. 

1.3 TARGE i 57 AND Pi ' : 

The potential custom*- Foi ur pn iuct is mainly superb! sni "is. The reason of 

potential from these targ«-- • - 'se the needs i t especially for navigation 

purpose. The major purchases for TH . mostly for people with superbike, 

who love to travel on the long ride. 
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1.4 THE COMPETITIVE ADVANTAGES 

THK5 Sdn. Bhd. try to look for competitor product, highlight their mistake and improve it and-this 

will ensure our company will not having th ne mistai 3. Referring to the current market, there 

is still no other helmet that can i • sllze the GPS on the vi • . afore it is an advantage for 

consumer to buy THKi • iart Helmet. Moreover this product also h some other technology 

features such as intelligent lighting LEDs, and Intelligent fastener to enhance the safety of the 

consumers. \ 
Jllp' * l -<s|«#-Wy ^d\-^:- ! ^ * e | * - "%***•' : * ^ ; ' l | l & 

1.5 THE PROF' I . 

Since the THK5 J . i H i . • i \ \\ ibe r the i s, it is possible to get an 

expected profit. On the other I. nd, i ittractcu i design, style, functions and 

quality, thus, by increasing the t• • ,i i - • ! •<« > - • • ease the market demand. 

1.6 THE MANAGEMENT TEAr 

THK5 Sdn. Bhd. is comprises will iv« >• ml :reativene • n \e .it team 

contributes to the success of ... \ iuct. The •- - gement team for our company which 

consists of General Manager, As i ic Genes nager, Operation Mar. = i Marketing 

Manager, and also i i. I Man their ov . jsponsibilil • ••• i i the product to 

meet customer's d mand fh i < M. includes all the i nmati 'bout the company, 

product and services, mar . . . tion plai ndfoi ma .sment team and lastly 

financial plan. 
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