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85000 Segamat, ‘ -
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Lecturer of ENT300, o
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Johor Darul Takzim.

4" SEPTEMBER 2016
Dear Miss Rosmah Binti Abd Ghani @ Ismail, ~

Submission of Business Plan Proposal (ENT300‘)" ;

Based on the topic stated above, we would fike to'submit the proposal of our project paper for
our ENT300 subject. i

This business plan was completed acCording to the guidelines and requirements given
according to our subject syllabus. This business plan also set to serve as a blueprint and
guidelines for a proposed business venture which covers marketing, operation, administration
and financial aspects.

We hope ’that this business plan that we proposed does satisfy your standards and
requirement. Any mistakes or lack in-any area that emerge in any ‘way falls completely on us
and we will gladly receive any constructive comments'or critics that were make on our project in
order to help us hone it and ourselves as well. Thank you for your guidance, effort and time to
go through our business plan and analyse it with much detail and accuracy.
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With all our efforts we hope that you will approve this business plan. Finally, cooperation

that emerges among us will of course enhance our good collaboration in upcoming projects.

Yours sincerely,

(ANITH LAILA BINTIFEl)
General Manager of MISS HOGOS'



Executive Summary

MISS HOGOs’ is an original, local company responsible for
introducing Korean street food from Korea to streets of Malaysia. Due to the arising of Korean
trend in Malaysia where there are many Korean cuisines based restaurants are open and
gaining attention, we decided to venture into the arising Korean food competition. S

Other than that, this business plan will a/‘lso( show our participation in
food tfruck induétry in Malaysia as this particular industry is also on the rise - with many company
emerging as food Truck Company that sells wide variety of food. :

In this plan we include our detailed project management regarding
this business where our product serves to accommodate the demand exist in introducing variety
Korean food to the society. Each product offered many nutrients ‘a"s‘rl,each product is different to

each own.

We expéct the market potential is high as this exists in the trends
that are overtaking the nation’s preferences among the youngsters. Hence it is safe to that our
expected returns would be able to cover our expected costs and produce profit.

Finally, we hope'to expand our business by adding more Korean
street food to'the menu and also venture into other types of food industry such as frozen food
industry. Lastly, we also hope in the future we will be able to be the leading Korean food
company thét are owned by locals that will set the example and bar high for food industry.
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