
i 
 

 



vi 
 

TABLE OF CONTENTS  

 

Editorial Board .....................................................................................................................iii 

Rector’s Message.................................................................................................................iv          

From The Desk Of The Head Of Faculty………………………….........................................vi  

 

1. JAWHAR AND WAQF DEVELOPMENT IN MALAYSIA 
Dahlia Ibrahim, Zuraidah Mohamed Isa & Norhidayah Ali 

 

1 

2 INTRODUCTION TO MICROCREDIT INDUSTRY IN MALAYSIA 
Zuraidah Mohamed Isa, Dahlia Ibrahim, & Norhidayah Ali 

 

3 

3 UNDERSTANDING WOMEN’S EMPOWERMENT 
Nurul Hayani Abd Rahman & Zuraidah Mohamed Isa 

 

5 

4 GRIT AND SUCCESS. A BRIEF OUTLOOK 
Azfahanee Zakaria & Syed Mohammed Alhady 

 

7 

5 AN OVERVIEW OF FOOD DELIVERY BUSINESS 
Azyyati Anuar, Zainuddin Mohd Piah & Siti Noor Syalwani Mustapa 

 

10 

6 FOOD DELIVERY BUSINESS: A NEW TREND IN 2020 
Siti Noor Syalwani Mustapa, Azyyati Anuar & Zainuddin Mohd Piah 

 

13 

7 EMOTIONAL INTELLIGENCE AND WOMEN ENTREPRENEURS 
Shazwani Mohd Salleh, Berlian Nur Morat & Sitti Aminah Baharuddin 

 

16 

8 USAGE OF ANIMATIONS AS ADVERTISING TOOLS 

Baderisang Mohamed & Malawanis Mohd Noor Kamal 

 

20 

9 THE INFLUENCE OF SERVICESCAPE UPON RETAILERS ON CUSTOMER 
VALUE IN MALAYSIA 
Baderisang Mohamed & Aliaa Adriana MohdDamanhuri 

 

23 

10 ONLINE CUSTOMER REVIEWS AS A POWERFUL MARKETING TOOL 
Baderisang Mohamed & Nor Fitrah Anaik Ali 
 

27 

11 IMPACT OF COVID-19 ON AIRLINES INDUSTRY 
Baderisang Mohamed & Maryam Nabila Muhammad 

 

31 

 12 DIGITAL MARKETING IN ONLINE SHOPPING 
Baderisang Mohamed & Aimy Zatul Akhmar Muhamad Nor Azeri 

 

34 

13 STRATEGIC MANAGEMENT ON MANUFACTURING INDUSTRIES IN 
MALAYSIA 
Baderisang Mohamed & Nurul Nisa Mat Jamail 

 

37 

14 DIVERSIFICATION AS AN EFFECTIVE BUSINESS STRATEGY 
Baderisang Mohamed & Siti Nurhidayu Sharin 

 

41 

15 PEST FORCES ON AGRICULTURE SECTOR 
Baderisang Mohamed & Nurul Najiha Azhar 

44 



vii 
 

 
16 MISSION AND VISION IN INDUSTRY DEVELOPMENT 

Baderisang Mohamed & Nurul Amira Ahmad Murad 

 

47 

17 DO WE RECOGNISE THE HALAL LOGO? 
Sitti Aminah Baharuddin, Shazwani Mohd Salleh & Berlian Nur Morat 

 

51 

18 VOLUNTARY PARTICIPATION IN RESIDENTS ASSOCIATION: A 
PROPOSED STUDY AT A MATURED TOWNSHIP 
Mahadzir Ismail, Junaida Ismail, Etty Harniza Harun & Muna Abdul Jalil 

 

62 

19 ECONOMIC WELL-BEING AND QUALITY OF LIFE IN THE ERA OF COVID-
19 PANDEMIC: A PRELIMINARY REVIEW  
Mahadzir Ismail, Jamilah Laidin & Siti Qurratuaini Mahadzir 

 

66 

20 

 

THE DIGITAL ERA: WILL YOU TRUST ME? 
Norhidayah Ali, Zuraidah Mohamed Isa & Dahlia Ibrahim 

 

70 

21 WORKPLACE HAPPINESS MATTERS 
Rosliza Md Zani & Shuhaimi Samanol 

72 

22 POWER DISTANCE AND EMPLOYEE SILENCE: A REVIEW IN THE 
SUPERIOR SUBORDINATES RELATIONSHIP 
Etty Harniza Harun, Hasni Abdul Rahim, Musdina Mohamad Salleh & Junaida Ismail 

 

75 

23 COVID-19 AND JOB STRESS 
Rosliza Md Zani & Shuhaimi Samanol 

 

79 

24 PARADIGM SHIFT: ONLINE DISTANCE LEARNING (ODL) 
Norhidayah Ali & Azni Syafena Andin Salamat 

 

81 

25 BUSINESS FAILURES AND PROBLEMS IN MALAYSIA 
Law Kuan Kheng & Wan Irham Ishak 

 

83 

26 WOMAN IN AVIATION, REALLY? 
Yong Azrina Ali Akbar, Syahirah Atikah Mohd Sabri & Siti Liyana Yusrizan 

 

89 

27 ORGANIZATIONAL LEARNING AND ORGANIZATIONAL EFFECTIVENESS: 
A BRIEF INSIGHT 
Azfahanee Zakaria & Syed Mohammed Alhady 

 

92 

28 UNTOLD HEALTH ISSUE: COMPUTER VISION SYNDROME 
Mohd Fazil Jamaludin, Mohd Shafiz Saharan & Khairul Azfar Adzahar 

 

94 

29 COMPARATIVE STUDY ON FINANCING LIMIT, MARGIN OF FINANCING 
AND SAFEKEEPING FEES AMONG AR RAHNU OPERATORS 
Mohd Shafiz Saharan, Mohd Fazil Jamaludin, Khairul Azfar Adzahar & Norwahida 
Wagiran 

 

96 

30 A COMPARISON OF TRADITIONAL VERSUS ELECTRONIC WORD OF 
MUTH AS MARKETING TOOLS 
Ramli Saad & Rosliza Md Zani 

 

100 

31 THE ROLES OF SOCIAL MEDIA AS A PLATFORM FOR CUSTOMER 
ENGAGEMENT 
Ramli Saad & Wan Shahrul Aziah Wan Mahamad 

 

103 



16 
 

EMOTIONAL INTELLIGENCE AND WOMEN ENTREPRENEURS   
 

Shazwani Mohd Salleh 
shazwani065@uitm.edu.my 

Faculty of Business and Management, UniversitiTeknologi MARA Cawangan Kedah 
 

Berlian Nur Morat 
berliannur@uitm.edu.my 

Academy of Language Studies, UniversitiTeknologi MARA Cawangan Kedah 
 

Sitti Aminah Baharuddin 
sittiaminah@uitm.edu.my 

Faculty of Business and Management, UniversitiTeknologi MARA Cawangan Kedah 

 
 

Emotional intelligence (EI) forms the stage at which cognition and emotion meet, it 
facilitates our capacity for resilience, motivation, empathy, cognitive, stress management, 
communication, and our ability to read. EI matters and if refined, affords one the opportunity to 
realise a more fulfilled and happy life. Moreover, EI has its roots in social intelligence; it is about 
having both interpersonal (ability to interact with others) and intrapersonal (cognitive skill to 
understand one’s self) intelligence (Naseer, Chishti, Rahman, & Jumani, 2011). According to The 
Future of Jobs (2020), emotional intelligence is defined as being aware of others’ reaction and 
understanding why they react as they do.” Also, it is the ability to identify and manage own 
emotions. 
 

 Furthermore, Goleman (2001), one of the most prominent advocates of the concept of 
emotional intelligence, defines five crucial skills of emotional intelligence:  
 

 Self-awareness – the ability to identify and understand emotions of other people and 
the ways how they impact others around them 

 Self-regulation – the ability to think before acting and manage impulses 
 Internal motivation – the drive to achieve goals for personal reasons, not for rewards 

and recognition 
 Empathy – the ability to identify and understand motivations of other people 
 Social skills – the ability to effectively manage relationships and build teams. 

 
Several studies have demonstrated the influence of some psychological factors on 

entrepreneurial success (Rodrigues, Jorge, Pires, & António, 2019), including the relation of 
emotional intelligence with entrepreneurial attitudes and intentions (Davis & Peake, 2014; Miao, 
Humphrey, Qian, & Pollack, 2018). While there is no definitive profile of the successful 
entrepreneur or prescribed pathway for success, research suggests that individuals who 
proactively accommodate their EI into entrepreneurship, align their personal and entrepreneurial 
visions are more likely to succeed (Gautam & Khurana, 2017).  
 

Women entrepreneurs, in particular, have been found to play a key role in wealth and job 
creation in emerging and developed economies. As shown in figure 1, over the past five years, 
the annual growth rate in the number of women-owned firms has been more than double that of 
all businesses. The number of women-owned firms increased at a 3.9% annual rate between 
2014 and 2019, while the number of all businesses averaged a 1.7% increase each year. 
According to the  2019 State of Women-Owned Businesses Report commissioned by Between 
2014 and 2019, the number of women-owned businesses climbed 21% to a total of nearly 13 
million (12,943,400). Opportunity for employment also grew by 8% to 9.4 million with the revenue 
of $1.9 trillion generated, as illustrated in figure 2. Malaysia is no exception. According to SME 
Corporation Malaysia (2020), the Malaysian government has also responded by introducing 
women-focused small business programmes to stimulate start-up and enterprise growth in 2019. 

http://www.womenable.com/content/userfiles/2014_State_of_Women-owned_Businesses_public.pdf
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Figure 1: Trends in the growth rate of the number of women-owned businesses vs. All 
firms 
Source: The State of Women-Owned Businesses, 2019 

 

 

 
 

Figure 2: 2014-2019 growth rates for women-owned businesses vs. All firms 
Source: The State of Women-Owned Businesses, 2019 

 
With the outstanding growth of businesses owned by women, various research works are 

focused on the role of psychological factors involved in women’s entrepreneurial success 
(Chatterjee, Das, & Srivastava, 2019). Studies have shown that women entrepreneurs with higher 
emotional intelligence tend to have a better performance (Dixit & Moid, 2015). According to Ngah 
and Salleh (2015), entrepreneurs with higher EI were able to do better negotiations, build 
customer relationships and demonstrate excellent leadership; all qualities necessary for 
entrepreneurial success. Congruently, as Dixit and Moid (2015) described, women’s 
entrepreneurial behavior is reflected through their motivation and willingness to exploit 
opportunities, as well as adept interpersonal skills with wide social networks to strategically 
develop their business. In other words, “emotional intelligence, social capital, and entrepreneurial 
behaviour essentially merge to provide an advantage for women entrepreneurs” (p. 49).  

 
In conclusion, throughout many years, it is evident that women entrepreneurs build the 

economy of the world, with more banks around the world recognizing the importance of improving 
the number of women in entrepreneurship. With more studies addressing the association 
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between the cognitive-emotional interrelation and entrepreneurial outcomes, it is not surprising 
that the business world has been paying an increased attention to “emotional intelligence”, 
especially among women entrepreneurs.  
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