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' ABSTRACT

This study is about factors that influence customer intention to adopt smart
home. The objective of this study is to know whether the factor can influence
customer inténtion to adopt smart home. The methodology of this study is using
questionnaire on réspondent. Total respondent is 100 from existing and potential
customer. This study also uses Statistical Package for Social Science (SPSS)
version 22. The result shows that, perceived usefuiness and individual is the
main factor that can influence on customer intention to adopt smart home. While
perceived ease of use do not influence on customer intention but have significant
value. Therefore, cost is does not have positive relation and do not influence
customer intention from the start of study. As conclusion, perceived usefulness is
the strongest factor that can influence customer intention to adopt smart home

and second strongest is individualism.
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