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EXECUTIVE SUMMARY 

•:• Company name SYURGA SHAWL ENTERPRISE 

•:• Business is based on partnership which includes 5 persons. 

•!• Our main activity for the business to Sell various types of 

Shawls, accessories and consultation services 

•:• Destination would be at U ITM SABAH Campus itself. 

•:. Operation time will be at 9.00 am to 5.00 pm on Monday-Friday. For weekend 

and public holidays will be operated at 9.00 am to 2.00pm 

•:• Future prospect of the business is to expanding our businesses beyond this 

country and more commercial 

•:• Estimated loan for our business is about RM13,862.00 
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Our target for those students in UITM who will interest in our business. We 

are providing with several of shawls and accessories. Other than that, we will include 

extra product which is accessories and consultation service to our customer. 

Variety of goods as planned in this business can facilitate students to acquire 

their needs and they do not have to go to the city. Consultation services that would 

be provided to the students also can contributes to our business popularity indirectly. 

A business plan is a written document that serves as a guide and blueprint for 

a proposed business project that one intends to undertake. The information gathered 

regarding the project used in the business plan to predict viability, forecast success 

and propose strategies for the project. 


