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Go-eCommerce 

 

Figure 1 Go-eCommerce 

Introduction to business 

In an entirely optimistic way, most of us use the term fabulous, with the context of "wonderful." 

I assume that when you do it yourself, beauty is greater. The feeling when you master each mani 

and perfect each pedi, when you take elegance into your own hands. And I know that elegance is 

no chore for women. We love it! We enjoy every minute of self-care. And that's why I'm here to 

give women what they need. 

Name and address of business 

Fabellaus by Amibella 

Taman Idaman 6, 

Bukit Idaman Selayang,  

68100 Batu Caves  

Selangor 
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Organizational chart 

 

Figure 2 Organizational chart 

 

Mission and Vision 

With Peel off nail polish, which helps you to paint your nails at the same time, Fabellaus' 

mission is to be the best Muslim commodity in Malaysia, allowing you the opportunity to gently 

remove the polish without using any chemicals. It makes it easy to change your nails to 

accommodate an ensemble or an occasion, helping you to remove your nail polish easily. 

Our vision is to be the customer's first preference in Malaysia through the online presence of 

high quality and stylish peel off nail polish and also to have distinctly distinctive nail polish to 

suit the needs of every woman as each individual has its own remarkable personality. 
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