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EXECUTIVE SUMMARY

This report is to present a social media portfolio regarding the business named 'Reyna
Hijab.' It specializes in selling women's hijab for hijabis or non-hijabis in Malaysia through the
only social media platform, such as Facebook. It offering the best quality of fabrics of
headscarves to the consumers in Malaysia and ensure the customer will get the best

experiences with every purchase of the product of Reyna Hijab.

Reyna Hijab is headquartered in Johor specify in Batu Pahat and owned by a woman
aged 22 years old named Radin Nur Adriana Binti Radin Abdul Razak, a student of UiTM
Puncak Alam that has little experience in a startup the online business. Not enough than that,
she is also the only one taking hands-on all the management roles in this business where
including the marketing or the production itself. Reyna Hijab is very concerned about product
quality and puts customer satisfaction first, among others. To let the customer have various
choices that can be chosen, it provided a variety of headscarves such as Shawl and Square
Scarves that are common hijab for the hijabi worldwide. It also provided different types of

shawls and square scarves materials to the consumers, including satin silk, chiffon and cotton.

The hijab business has seen an explosion of growth day by day, probably because the
hijab is a high-demand product worldwide. The product also required all Muslim women out
here to wear to according to the Islam regulations. Even the hijab business is already operated
by many, it does not stop the Reyna Hijab from continuing to operate and grow and learn to

survive in this competitive market.

Reyna Hijab's business emphasizes the quality of the product itself at the prices that
everyone can afford. First, it has to start with a few requirements to fulfill the Principle of
Entrepreneurship (ENT 530) subject requirement, a teaser at the introduction stage and
followed by the post that has its own special transferring information which includes soft sell

and a hard sell in each process advertise the product.
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2.0 INTRODUCTION
2.1 NAME AND ADDRESS OF BUSINESS

Figure 4: Logo's of Reyna Hijab

Reyna Hijab was established on 2 February 2020 by the owner named Radin Nur
Adriana Binti Radin Abdul Razak. It specializes in selling the headscarf that style-savvy young
Muslim woman, catering that gives a trendy and stylish hijabis look. Normally, a headscarf is
often called a hijab. Abreast with the development in technology, the product is sold on a great
platform that can reach a wide audience worldwide, which is Facebook with the business page

name of @reyna.hijabista

The business is chosen the sole proprietorship as its formal legal business entity and
being conducted by myself. Figure 4 shows the logo of the company of Reyna Hijab, which
symbolizes 'R' and 'H', which stand for the business name of Reyna Hijab. The logo is
designed with pastel colors to describe the woman's favorite colors most of the time when it
comes to the hijab, and it is attached to eye attractiveness that brings calmness and tranquility
to the viewer. The Hijab's name at the end of the business name also reflect the main product
sold that is a visual marker of Islam and defines a Muslim girl. Which the same time, Reyna

symbolizes R at the logo, giving a meaning of Adriana's owner's name.

The business is also selling various types of hijab, which are square scarves and shawl
in a variety of colors. It offers the customers a wide range of designs and collections based on
fulfilling the customer's need and wants when it comes to fashion. The target consumer
focuses on a Muslim woman of all ages wearing a headscarves daily and focusing on a trendy,
sophisticated, elegant and casual style. The business also aims to promote a moderate

fashion, hijab, for more practical and easier wear by many.


https://www.facebook.com/reyna.hijabista



