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EXECUTIVE SUMMARY 

 

This case study presents an overview of smart luggage and displays the problem 

statement and solution for the problem of this case study. Nowadays, traveler usually only bring 

their luggage as their main bag companion. A luggage bag is a rectangular shaped looking bag 

with rounded or square corners, either metal, hard plastic, or made of cloth, vinyl, or leather that 

more or less retains its shape. This case study was conducted to improve the normal luggage 

and make it have a more advanced function luggage bag. Travelers usually having a lack of 

varieties of the function of their bag. This case study is done to understand the basic 

requirement of traveler ideal luggage bags and features that travelers want to add to their 

luggage bags. This case study explains the improvement of the luggage bag by putting the 

safety features and added some extra components on the luggage that can help the luggage 

becoming more than just a normal luggage bag. Tracker device is added to the luggage bag so 

it can give extra safety feature to the luggage in the case when traveler misplaces their bag or 

their bag is snatched by a theft, therefore, they manage to locate the exact location of their 

luggage bag and also added LED light on the luggage bag so that it can be seen at night. The 

purpose of this case study is to create a multifunction and features of luggage bag that enable 

the traveler to have a smooth trip and at the same time luggage bag is more than just a normal 

luggage bag. 
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2.3 Products/Services 

American Tourister has 4 types of products which are luggage, backpack, bag, and accessories. 

Table 2: List of luggage of American Tourister Company 

LUGGAGE 

 

SIZE 
TYPE  

Softside Hardside 

• Small 

• Medium 

• Large 

• Extra large 

• Kibry 

• Sens 

• At Troy 

• Timo 

• At Apple 3.0s 

• Limo 

• Stirling 

• Clayton 

• Curio 

• Hygge 

• Ellen 

• Sky Core 

• Linex 

• Frontex 

• Lightrax 

• Air Ride 

 

• Bon Air Deluxe 

• Trigard 

• Sky Park 

• Cresta 

• Velton 

• Instagon 

• Esquino 

 

 

Table 3: List of bag, backpacks, and accessories of American Tourister Company 

 

BAG 

BACKPACKS 
 

ACCESSORIES 

Professionals Active 

• Milton 

• Kris 

• Blake 

• Westlock 

• Rubio 

• Scholar 

• Essex 

• Westlock 

• Zork 

• Milton 

• Barton 

• Smart travel pillow 

• Memory foam pillow 

• Packable duffle 

• Passport holder 

• 3-dial combi cable lock 

• Mini case 

• 3-dial combination lock 

• Antimicrobial pouch kit 

• Antimicrobial Lug. Gov.M 
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