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EXECUTIVE SUMMARY 

“Cook with Love” is a trademark of The Gourmet Mac which introduces a new version 

of Baked Macaroni. The main ingredient in this food product is Macaroni that is cooked with tomato 

puree and condiments such as, broccoli, meat, or chicken with loads of mozzarella and cheddar 

cheese on top. To add balance to your Malaysian taste buds, we also include spiciness in the food. 

This business was started on the twenty-second of November 2020. I have created a 

Facebook page for my business. Within the first two days of creating the Facebook page, I have 

more than 20 people engaging with my business and I have received more than 100 likes on my 

page.  

The Gourmet Mac marketing strategy is to emphasize the quality and price of the 

product. I have calculated the amount of the ingredients that is reasonable for the price. Thus, the 

taste of the food will be delicious and also affordable. I have set the range of the place that I want 

to cover which is Selangor.  

At the moment, The Gourment Mac is owned by Nur Dinie Aliah Binti Ishak which is 

me, and with the help of my parents. This business is only conducted online service which is 

Facebook as a platform to attract more customers due to the pandemic. We will promote The 

Gourmet Mac by doing a teaser post, soft sell, and hard sell on the Facebook page to promote and 

introduce our product to the customer. 
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1.  GO-ECOMMERCE REGISTRATION (PRINT SCREEN) 

 

2. INTRODUCTION OF BUSINESS 

• Name and address of the business 

I created the name “The Gourmet Mac” which represents Baked Macaroni and the word 

“Gourmet” describes a class meal. The combination of these words has been given our 

product a good impression from the customer.  

 

NAME The Gourmet Mac  @thegourmetmacbyalia 
 

ADDRESS RA-01-16 MELATI APARTMENT JALAN PBP3 TAMAN 
PERINDUSTRIAN PUCHONG 47100 PUCHONG SELANGOR. 
 

 

• Organizational chart 

 

 

  




