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TEL/FAX: 604-4232828/829

WORD:
The word SKY LINK COMM. CENTER is the registration name for our company.
The word “sky’ is representing the round circle. It means the services we provide
are including most of hand phone services.
&R The single circle means the relations between our company and customer.
® The word SKY LINK COMM,CENTER is at the top. It shows we are trying
to be among the most popular communication center in this country.
&R The blue color means peace and harmony condition of relationship between
our company and customer.
Besides, it means the communication services regarding our business type HAND
PHONE SERVICES.
R The arrow means the target of our sales. We planned to get as many as
possible customer and will try to increase our sales and services in the future
in order to fulfill customer needs and wants.
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