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ABSTRACT

This paper is to investigate about the job satisfaction on among staffs at Standard Chartered Scope 

International (M) Sdn Bhd. There are several identifiable items in order to constructs job satisfaction 

which is concerning of reward, training and organization trusts that were selected in measuring the 

dependent variable. As been repeatedly stated in most literatures, the satisfaction of employee will be 

depended to the services that provides by the organization. The commitment of the employee will lead to 

the achievement of the organization. Then, the organization need to provide facility and reward to 

motivate their staffs. Thus, with the total commitment of both parties which are organization and the 

empoyee, then only the mission and vision of the company could be accomplished. Based on the 

population list, a cross-sectional survey was conducted for getting the generalization of the study. Using a 

set of questionnaire as the research instrument, a census study was executed with a total population 120 to 

represent the study. Therefore, the result of the investigation demonstrated that all the identifiable 

constructs were moderately and significantly correlated with the job satisfaction.
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