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ABSTRACT

The purpose of conducting this research project is to study dining experience for 

customer satisfaction and revisit intention among young adult in Miri towards local home 

grown fast food restaurant. To attain the objectives of this research project, research 

questions are developed and tested. Other than that, literature reviews are included in this 

research project as to provide better understanding towards the influential factors on 

dining experience as well as provide justification towards the research questions and 

research problems. Primary data were collected through survey questionnaire for this 

research purposes and 384 sets of questionnaire were distributed to the target respondents 

which are among young adult in Miri. By using Statistical Package for Social Science 

(SPSS) version 20.0, data collected through survey questionnaires are able to be analyzed 

and results obtained are discussed in the form of table as well as charts. In addition, major 

findings of this research project were discussed in order to understand the relationship 

between food quality, service quality and restaurant environment towards customer 

satisfaction as well as relationship between customer satisfactions and revisit intention. 

After this research, we acknowledge that all these factors are important in influencing 

customer satisfaction, which later customer satisfaction will influence the revisit intention 

among undergraduates towards fast food restaurants. Lastly, managerial implications 

have been discussed to provide insight and useful information to the fast food 

restaurateurs. On the other hand, the limitations faced in this study will be addressed and 

recommendations will be developed to assist future researchers in managing these 

limitation.
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CHAPTER 1: CHAPTER OVERVIEW

1.0 INTRODUCTION

This research will present the overview of the whole research project. The purpose of 

this research is to understand the dining experience for customer satisfaction and revisit 

intention among young adult in Miri towards local home grown fast food restaurant. 

This chapter include the research background, problem statement, research objectives, 

research question, and scope of study, significance and limitation of study. The first part 

of the study will start with research background, problem statement and objectives to 

give a basic understanding of the overall study. Next, the research questions offer 

arguments and inquiries which needed to examine for further investigation.

1.1 Background of Study

Today is the era of fast food chains. Fast food expected to expanding and growing over 

the years. According to (Habib, Dardak, & Zakaria, 2011), fast food are quickly 

prepared, reasonably priced, and readily available as differ to home cooked. The 

concept of fast food is to provide customers portable and instant meals, without 

spending much time in waiting the food to be served and consumed (Ali, Aw, & Chuah, 

2012).

Kim, Hertzman, & Hwang, 2010 defined fast food restaurants become “home away 

from home” for breakfast, lunch and dinner due relatively inexpensive cost and quick, 

convenient. In addition, the hectic lifestyle in the modem world results in increasing

number of people fast food as their regular dining choice.


