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ABSTRACT

Customers satisfaction is a feeling or attitude of a customers towards the products or services 

after it has been used. Islamic banks product and services are perceived as of high quality by 

customers because of the concept of doing work in Islam i.e. work is considered in Islam as a 

type of worship. This paper explored the satisfaction towards BIMB services on PTPTN loan 

amongst the students of UiTM Terengganu Dungun Campus. The study focused on four factors 

such as service quality, attitude, service facility and responsibility as independent variables that 

are believed to be undertaking the premier role towards the students satisfaction in their daily 

transaction towards the BIMB services in managing their business on PTPTN loans. A sample of 

370 questionnaires were collected and analyzed. Based on the analysis that have been made, 92 

per cent from the result are explained by all the independent variables have significant 

relationship with dependent variables while the remaining balance of 8 per cent were unexplained 

factors such as empathy, assurance and reliability for generating better explanation to the 

satisfaction. The finding further demonstrated that all independent variables have a significant 

influence towards the creation of satisfaction among the students.
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