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i. EXECUTIVE SUMMARY

Nady Nady Bakery (NNB) offers some kind of sweets that are
chocolate moist cake, brownies, chocolate cheese lava berhantu cake,
chocolate chip cookies and cheese tart blueberry.

NNB clients is customer identifying students especially students
that are still studying, want to spend their leisure time with their friends or
family and to celebrate a birthday party that consume product with affordable
price of product. NNB also targeting the busiest people and students because
we have delivery services of our product to customer’s college and home.

Across Puncak Alam particularly has seen a started begin
September 2019. Puncak Alam is an area that have many students since they
are studying degree and diploma in UiTM Puncak Alam campus. Nady Nady
Bakery marketing strategy is to emphasize the quality and price of products
and services. NNB offers an affordable price because many people in Puncak
Alam is UiTM students. Thus, | develop marketing strategy that can attract
people to buy our product.

The management of NNB consists two workers are Nurul Nadiah
bt Kamisan and my mother. | also create Facebook page to expand my
business through social media and | learn how to post in social media whether
teaser, soft sell or hard sell. | also must raise revenue at least RM61 and
above and prudent spending for my products to avoid profit falls.
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ii. INTRODUCTION

® Name and address of business

Nady Nady Bakery

No.15, Jalan Restu 3, Taman Seri Puteri, 41050, Meru, Klang, Selangor Darul
Ehsan.

® Organizational chart

First owner

Nurul Nadiah bt Kamisan

Second owner

Nasiroh Bt Abdul Ghani



