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Chapter 1: Introduction.

1.1: Background

The main idea of this project paper
is to identify effective marketing
strategy the “Youth Account®.In the
year 1994, the number of teenagers
participation will increase up. to 40",
Then the marketing efforts will be
narrow to the rural”?areaa. © “

This project paper will study the
previous marketing strategies, teenagers
behaviour and financial situations.
Questionnaires will be design and
distribute to the respondents.

Finally, the responses will be
analyseiand appropriate recommendation
will”be: ma&e. This project paper try to
evaluate the response towards the special
loan for selected teenagers.

1.2: Objectives.
1.2.1: To analyse the responses of the
rural teenagers towards the “Youth Account
Account *.

1.2.2s To investigate whether the
financial situations act 33 a restriction
for the targeted market segment.

1.2.3s To study latest marketing strategy
on how to increase the numbers of the
teenagers participation.

footnotes:
1.According toSurat lkatan Amanah, teenager can

beykefine (pg 9)--.-.-.. -
2_Target market has been define as............
(Khotler,1991,pg262)



1.3: Assumptions.

This project paper assume that the
financial situations act as a restriction
for the rural teenagers to take this
opportunity. Then in the year 1994 the
~ojal-number of teenagers is maintain.
Furthermore, it assume that Amanah Saham
Nasional Berhad will get commission
for the amount of the loan (ASB-FPRT)
being issued.

1.4s Importances.
1.4.1s Organization.
The result of this project miguu
give new idea for the ASNB to increase
the markets share for the "Youth Account®

1.4.2: Student. s 45 MDD

Helping the student to contribute
new idea in Marketing the “Youth Account”.
The student can apply his knowledge in
the actual situations. Besides that the
most important is the exposures to the
real working conditions. —

1.4.3: Knowledge.

The knowledge can be enlarge,
while doing the marketing activities.
It also can be learn from experincelJL
staffs especially in handling the custoner
services.

1.4.4: Ins. Tech. Mara (ITM).
ITM and the organization can build
good relationships. 1TM get the benefit



1.5:

through the willingness of the organization
offering aplace for doing the industrial
attachment. While the organization will
benefits, through the knowledge that I1TM
will share.

Scope of the study.

The studied location for this project
paper is known as Perak Tengah. Then to
be more specific the selected area is
known as Parit.In conducting the survey
students from Sek. Men. Iskandar Shah wil™erfi
respondents.

There are 1067 in the school. Then
from that amjapnt ,there are &66 Bumiputera
students. Most of them are between 12- 18
years old. They are the targeted market
segment for the "Youth Account”.

Basically most of the parents are
farmers, rubber tappers, small businessman
and govertment servants. Then the level:-
of monthly income is range of RM 300 -RM
800 .

1.6: Limitions.

1.6.1: Time.

The time provide for meeting the
respondents is limited. This is because
the student only free during the weekend.
Due to that the questionnaires be" distributed
from house to house

1.0.2: Financial.
Due the method of distributing and
meeting the respondents it will require
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