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Abstract 

A total of 1200 questionnaires were distributed at supermarkets/hypermarkets in Kuala 

Lumpur and Kota Kinabalu. This study is carried out using the mall-intercept technique. 

These supermarkets/hypermarkets were selected randomly.- 608 (50.6%) was the return 

rate. The purpose of this study was: (1) to determine the demand and type of 

information consumers look for in nutritional labelling when making purchase decisions 

for food items, (2), to identify socio-demographic differences on the use of nutritional 

labelling, (3), to determine whether the use of labels is related to the dietary, health, 

religious or ethical needs of the consumers and (4) to determine the relationship 

between knowledge on nutrition and the use of nutritional labels. The socio-economic 

and demographic characteristics of the sample analyzed in this study are age, gender, 

ethnic group, marital status, and total household income, and academic qualification, 

field of expertise, location, special needs, and families with or without children at home. 

Female respondents represent half of the total respondents in this study. The findings 

suggest that respondents generally give priority to nutritional content related to general 

health when purchasing food .While the majority of age group is less than 30 years old 

with 327 respondents married, most of the respondents refer to nutritional labelling 

when making food purchases. Most of the respondents (71%) look at the nutrient 

content of the food when they read nutritional labelling. This suggests that respondents 

generally give priority to the nutritional content of foods that they are purchasing. The 

results show that reading of nutritional labelling on food packages is quite prevalent 

among Malaysian consumers in the urban areas where the sample is drawn. It is evident 

that the reading of nutritional labelling is influenced by awareness about the health 

aspects of food only in general term, rather than based on specific knowledge. This 

study revealed an interesting finding that Malaysian consumers in Kuala Lumpur and 

Kota Kinabalu take interest in reading nutritional labelling when making purchasing 

decisions. It is recommended that future research be undertaken to include all States in 

the country especially those States with less urban status. 
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CHAPTER 1 

INTRODUCTION 

1.0 INTRODUCTION 

The trend towards healthier eating has^resulted in an increase of interest among 

Malaysian consumers for detailed and accurate information regarding nutritional 

contents of food. In the past, consumers use a wide range of source of information 

including media, doctors, dieticians and more recently nutritional labels. Nutritional 

labels on food package provide a vital information for consumers who need to help 

themselves in improving or protecting their health. Evidence indicates that nutrition 

labelling is indeed very useful in helping consumers choose more healthful food 

(Kreuter et al, 1997, Neuhouser et al., 1999, Silverglade et al., 1998). 

More Malaysians have started to realize the importance of healthy lifestyle due to the 

increase number of chronic diseases among Malaysians. The main causes of death in 

Malaysia are heart diseases, cancer, chronic lower respiratory diseases and diabetes. 

MySoN (Malaysian Shape of the Nation) study is an eye opener for all Malaysian to 

find that Malaysians are obese in the Asian region with 48 percent men and 62 percent 

women. Previous study by Kasmini et al, 1997 found male to be more obese than to 

female. 

Ismail & Vickneswary, 1999 discovered that there is an increase of obesity among 

Malaysian children from 1 percent in 1990 to 6 percent in 1997. A survey by Ismail & 

Tan (1998) demonstrated an increased obesity among children. For 7 years old children, 

the increase in obesity is 6.6 percent while for 10 years old children the increase is 13.8 

percent. 12.5 percent also suggest that boys are more obese compared to girls. 
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