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SUBMISSION OF BUSINESS PLAN

As stated above, | Mohd Asyraf Bin Shafie, as a General Manager of Easy
Wash Laundry and also as a representative for my group members, would like
to submit our business plan for your evaluation and further action. This plan is
fulfilled the requirement of Fundamental of Entrepreneurship (ENT300).

2. Each member has contributed a lot of interest, effort and willing to
sacrifise their time to complete this Business Plan. It gives us a clear and wide
introduction about the fundamentals of starting a business. We frankly think
that this knowledge and experience will be useful for us when we want to

develop our career in the future.

3. We hope that our Business Plan will fulfil the criteria and requirements
needéd for having a gOod Business Plan. We would be thankful if you can read
throuyh our Busfhéss :ﬁiah 'an__d_guide_us through the mistakes that we made.
All J;_our attention and support towards our Business Plan is greatly

appreciated.
Thank You.

You’re Sincerely,

(MOHD A YyﬁAF BIN SYAFIE) (NURDTY’APUA BT. MUKMIN)

General Mana;er Marketing Manager

I .
(ABDUL ALAZIZ BIN BUJANG)
Operation Manager

(MOHI{HOSN I BIN BUJANG)
Administration Manager

(FARRAH FAIQAH BT. ISMAIL)
Marketing Manager
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(FAZIL ARIFF BIN HASNU)

Financial Manager
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We are grateful that this business plan has accomplished after lots of hard work and

determination.

We would also like to give our greatest appreciation to Miss Farah Bt. Lajim for
guiding and giving us full support in completing this business plan. Besides that, we are
also t.hz.mkful towa;ds other external organization that give us additional information
about_l_ the requirements ne(;ded to-.fulﬁl this business plan. Not tﬁ forget, all our
lectur_.'ers for their for being very supportive and understanding towards our problem

for completing this business plan.

Last but not least, thanks tb our cl.asslma:'tes., friendé' énd .fa'inily for helping us in
completing this business plan. Finally, thanks to all group members and congratulate
them for making this business plan successful. Thanks for all the effort and
determination to make this business plan a success. Lastly, we hope that this project will
help us boost our confident and we can succeed in being a successful and well-known

entrepreneur.

Once again we would like to thank every individual that helped us, either directly or
indirectly. Their contribution is the most valuable asset of this small but useful study.

Thank you.



We are offering services of cleaning laundry, drying, and we have a self-operated laundry machine.
Our product is based on the concept of service that cater the demand of our target market and our
uniqueness of our service is that we provide a self-service coin operated laundry that cleans at a very
reasonable price, without using much energy and can be used anytime in any weather condition. The
best part of it is that we need not to dry laundry under the sun nor hang them onto windows
anymore, as this machine dry them for you . We are sure that this product will encounter lots of
customers and sales as our targeted market have high potential of coming often to the laundry cum
our regular customers. Besides, we all have dirty laundry everyday, and some of the exclusive living
people wear coats and expensive suites, thus may not clean them using regular washing machines,

for that our laundry serve dry-cleaning for purposes as such.

Other than that, for our customers that drop by especially for those who are using our self-operated
coin n_}échine that will be waiting for their laundry to finish, we provide wi-fi for their use while

waitiné.
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