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INTRODUCTION

MAX RIDE AUTOSHOP N’ CUSTOMS is a new company that doing the
business selling car accessories and to custom made cars from our customers. We did
some research and found out that this type of business (custom made) already started in

the United State and we try to bring something different to car users in Malaysia.

This company is a partnership company incorporated by five members and it
means that all partners that involves must be responsible to bear all the risk happens to
the company. The scope of the operation is giving our best services to the customers and

to ensure that our product is in best quality that will satisfy the customers.

MAX RIDE AUTOSHOP N’ CUSTOMS has decided to start its operation in
January 2008 at No 247 & 248 Jin Utama 4, Kompleks Perniagaan Utama Sulatanah
Sambungan, 05150 Mergong, Kedah Darul Aman. The selected location is strategic and
it is suitable for making business because it is found becoming the local people focus in
doing their business. Furthermore, it also easy to be found and near the road which is the

main road connected between Kangar and Alor Setar.

As a new company, we have done various researches so that the company status
and profit is maintained each year. Before our company exists, there are many companies
that did the same business that are monopolized by Chinese either in Alor Setar or in
Perlis. That is why we develop this business so that we can compete with other non-

Bumiputera’s company.

There are five members that are General Manager, Administration Manager,
Operating Manager, Financial Manager and Marketing Manager have doing their jobs

effectively and giving best performance in making vision of the company achieved.
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