


SYNOPSIS 

Life Fibre Sdn. Bhd.are generated by 5 members with approved capital RM2, 

500,000.00 and pay capital RM 160,000.00. Life Fibre Sdn. Bhd.will starts it operations 

on I st January 2004. 

This company are making and producing the septic tank base on fibre glass. The 

product that we are produces such Sewage Aeration Treatment System (SATS) in various 

sizes and it suitable to al people today. 

The potential and high need for this product is the most factors that influence to us to 

develop these companies, also base on economic situation in our country. Although have 

a competition, but the Life Fibre Sdn. Bhd. confidence to ourselves to challenge with 

skill, technology and creativities that we have. 

Life Fibre Sdn. Bhd. are situated at Plot 2, Taman Perindustrian Darul Aman, 06000 

Jitra ,Kedah Darul Aman. These is once of the strategic area because it nearest to North

South Highway. 
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