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INTRODUCTION

1.0 INTRODUCTION

Based on market demand, manufacturing and processing food is a good
business to develop. Regarding to that, Golden Food Enterprise with five
partnerships was operate. The objective of the company is to introduce these
food industries to the international market. It will also give the job
opportunity to the community especially Bumiputra’s. Beside, this company
tries to take the opportunity to commercialize this type of food especially the
main product kuah rojak and black pepper sauce. With the existing of this
company, it will gives a good competition among the others company that
involved in this industry too. Lastly this company tries to provide a variety

of halal food in the market. Our business is references from :

Mr. Ismarizan B. Ismail

b/p Mr. Zubir B. Zabidi

Onlyone ZUZA Food Industri Sdn. Bhd.
No. 73, Lot Industri KEDA Napoh,
06000 Jitra, Kedah Darul Aman,



INTRODUCTION

1.1 SYPNOSIS
In this business plan we have chosen to open Golden Food Enterprise in
Perak. The Golden Food Enterprise is a partnership business where there are

five of us in this business.
The main office of Golden Food Enterprise at :

Lot 10 Persiaran Industri,
Kawasan Perindustrian Jelapang,
30100 Ipoh,

Perak Darul Ridzuan.

PREFACE

Golden Food Enterprise will start operation in January 2010 at Perak. The
operation business is 8 hours per day, for 6 day per week and the holiday is
on Friday. We will be opened everyday except on Friday starting from 8.15

am until 5.15 pm.
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