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EXECUTIVE SUMMARY 

The type of our business expose is CONSTRUCTION MATERIAL AND 

SERVICES ENTERPRISE. Our business is partnership. We sell and supply our 

material to the factories, workshop and individual, and also given the services, whom like 

to repair they house. 

Our business is running at 

Lot PT (B) 98, Jalan Langgar, 

05200 Ator Setar, 

Kedah Dand Aman. 

We agreed to run our business at this place because of this area would come a 

new business area in the future. We also want to be a competitor to non-bumiputera who 

conquered all the engineering business. 

However, we just not only sell the tools but we will enlarge our business and sell 

more engineering material. We always ensure that our business achieve the standard that 

customer need. 
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