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ABSTRACT 

 

In this study, the problem is to examine the factors that contribute to customer loyalty 

towards Telekom Malaysia Kuantan. The factors which focuses trust, brand image, 

service quality and customer satisfaction. Based on the questionnaire that being 

distribute to the customer at Kuantan area, this study was done to identify the 

relationship between that four factors and customer loyalty. The findings shows that 

trust, service quality and customer satisfaction are significant to customer loyalty 

towards Telekom Malaysia Kuantan.  

 

Keyword : Telekom Malaysia, Customer Loyalty, Trust, Brand Image, Service 

Quality, Customer satisfaction 

 

 

 

 

 

 

 

 

 

 

 


