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ABSTRACT 

 
The aim of this study is to investigate whether personal values affect the consumers to 
accept Ar-Rahnu services being done at Bank Rakyat Gong Badak, Kuala Terengganu. 
Ten personal values from Schwartz Value Theory that are categorized under three 
categories include Openness to Change, Self-Enhancement, Conservation and Self-
Transcendence. As Bank Rakyat Gong Badak has been chosen for this study, the 
researcher is also interested to determine the most influence personal values that affect 
consumers to accept Ar-Rahnu offered by Bank Rakyat. Therefore, several 
recommendations or suggestions could be provided to the Bank Rakyat in order to know 
the acceptance of the consumer towards Ar-Rahnu services, to increase the 
performance of Ar-Rahnu services and to sustain the great performance towards Ar-
Rahnu services offered by Bank Rakyat in the future. In collecting data, the researcher 
used both types of data which are primary and secondary data. Moreover, in order to get 
information for this study, 60 questionnaires were distributed to the respondents who are 
the existing consumers of Ar-Rahnu visiting Bank Rakyat Gong Badak at Kuala 
Terengganu. The data collected was then tested on its reliability and further analyzed 
using Frequency Distribution Analysis. Besides that, Regression Analysis was used in 
this study to test the entire hypothesis. The findings of this study suggest that 
Conservation is the highest significant in explaining Consumer Acceptance towards Ar-
Rahnu by Bank Rakyat. Based on the results obtained from this study, the researcher 
suggests some recommendations that can help the organization, Bank Rakyat Gong 
Badak to increase up the total accounts of Islamic pawn broking especially Ar-Rahnu 
services. Moreover, the organization can use the suggested strategy and redesign its 
current strategies in promoting Ar-Rahnu services after knowing the roles of personal 
values in affecting consumer acceptance towards Ar-Rahnu services. 
 
 

 

 


