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ABSTRACT

Since the number of higher education increases, the competitions between both public
and private higher education institutions have been increasing. Hence, PPKS Mukah
introduces a new course, which is plantation course. Although PPKS Mukah has been
offering variety of courses, yet there is no affirmative conclusion as to what factors that
contributes to students’ acceptance to the courses being offered. Thus, this study is to
mvestigate the factors that influence residents” acceptance to the new course. The results
of literature analysis show that there are four group of factors affecting residents’
acceptance towards a new course, plantation course: 1) interest 2) family and social 3)
industry focus 4) cconomy. The target of this study is the residents in Mukah-Selangau,

Sarawak. The result showed that all variables are reliable.
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CHAPTER 1

INTRODUCTION

Background of study

Since Malaysia has been rising as an education hub in recent years, the education
industry has been more competitive. Based on Education Malaysia data, Malaysia is the
world’s 10" largest provider of educational services for the international and local
students. As the competition for recruiting students becomes stiffen, the higher education
institutions have been aggressively in their marketing strategies. This results to variety of

choices for the students to choose from.

According to Abrahmson and Hossler (1990), students entering institutions of higher
education today are very different than those of previous generations. Therefore, the
higher education industry (HEI) marketers need to investigate the factors that affect the

students” acceptance to the courses being offered.



