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EXECUTIVESUMMARY

WTScarfisanewbrandthatprovideagoodfabricofbawalscarftoallthepeoples

especiallybawallovers.Sothat,wechoosethebestfabricandvariousofcolourstoattract

thepeoplestobuyourproduct.Ourproductisfocusonqualityratherthanquantitybecause

thepeoplesalwaysfindthequalityoftheproduct.Thebestproductwillgivecustomersfeel

moresatisfactionandtheywillrepeatorderinothertime.From that,wecangettheprofitin

ourbusiness.WTScarfiscollaborationbetweenNurulShazwaniShukriandDayangAtiqah

Syahirahwhenwetriedourbesttogetthetrustfrom customersaboutourbestbawalscarf

throughpromotinginonlinestorewhichisweusedFacebookplatform.

WTScarfalsoreceivedtheorderfrom customersandpositivefeedbackwithour

qualitybecausewetriedourbesttoprovidethem withgoodproduct.Thefounderforthis

bawalscarfareNurulShazwaniShukriandDayangAtiqahSyahirahsharetheideas,

knowledges,andskillsabouthowtofurtherandgrowingupthebusiness.WTScarfhasthe

FacebookpageandInstagram sothatitcaneasierforthepeoplestobuyourproductand

contactusthroughthatplatform.
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INTRODUCTION

AllUiTM studentsthattakePrinciplesofEntrepreneurship(ENT530)subjectrequired

them studyaboutbusinessorientationandthiscourseshowsthatthestudentsmusthandle

orsettlethecasestudyofbusinessorcompany.Sothat,thestudentsmustchooseone

businesstocompletethetaskgivenwhichisBusinessModelCanvasthatrequiredthem to

discussabouthowtheyhandlethebusiness.PrinciplesofEntrepreneurshipgavestudents

moreknowledgeandskillsinconductingthebusinesssothattheyhaveafullofguidelineso

thattheycanenhancetheideasandtheirtargetintheirbusiness.

Businesseducationisimportantforthestudentstogainknowledgebecausewithout

fullknowledgeandbasicskillsofbusiness,thebusinesscannotrunsmoothlyand

effectiveness.Businesseducationfocusesonhowtodevelopthebusinessandbecomea

goodentrepreneur.Italsoshowsthathowthestudentscangetprofitfrom businessand

providethesatisfactionofthecustomers.Satisfactionofcustomersisthemaingoal

becauseifweservethem inagoodway,itcanattractthem tobuymoreourproducts.From

thissubject,thestudentsnotonlycompletethetaskgivenbuttheyalsogetsomany

knowledgeandinformationofthebusiness.

Thestudentsalsoknowhowtohandleandsolvetheproblemsthatariseina

business.Inthiscasestudy,itshowsthatWTScarfisoneofthebusinessthatprovidethe

goodproductsforwomenouttherethatwearinghijab.WTScarfisanewbrandthathavea

qualityproductinterm offabric,thegoodcoloursandalsothewomencanwearinavarious

ofstyles.

BUSINESSBACKGROUND

Scarfcanbedefinedasaproductthatreallyfamousamongthewomenoutthere

especiallyhijabswomen.Theyalwayswearingscarfwhentheywanttogoanywherebut

nowadayssomanystyle,pattern,andcolourofthescarfforexamplebawalscarf,turban,

shawl,andothers.Thiscompanybackgroundistoexplainaboutthebawalscarfthatalways

beenusingbythewomen.ThedemandforhijabespeciallybawalscarfinMalaysiashows

thatsomanycompanythatexistsbutwiththedifferentbrandname,pattern,andcolour.

Theyhavetheirownideasandcreativitytocreategoodscarftoallthepeoples.Basedon

that,itcanattractthecustomerstobuythebawalscarfbecauseoftheirquality.

WTScarfisoneofthebrandnamebyNurulShazwaniShukriwhichisthebawal

scarfthathavesquarescarfandinacottonstylewithsomanycolour.WTScarfiscreated

withthegoodqualityinterm offabricthatcangivecustomersmorecomfortablewhenthey


