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ABSTRACT

The purpose of this research is to examine the effects and hindrances practising ethics
on social media. The importance of this present as well as the research’s goal to ensure
the research on the effects and hindrances practising ethics on social media. The survey
will found that whether the social media user practising ethics and what kind of
hindrances to practising ethics on social media. The research gives explanation on how
will social media affects its users. The findings indicated that users of social media
still not fully practising ethics on social media. Moreover, the implication of the
research showed that there are still hindrances on practising ethics among the social

media users.
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