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2.1 INTRODUCTION 

LOVE UNIQUE MUSIC 12014 

The name of our business is Love Unique Music Corporation. This business 

is one of service type of business. This business is services about organizing a party. 

People may call us the party organizer. However, our customer may call us the Love 

Unique Music (LUMc). Our main target is to make every customer enjoy their life with 

the music. 

The idea of the formation of this business is basically and entirely by my team 

member passions and dedications. The team member consists of five people 

including myself. Our target market for now is only at Kata Kinabalu area. After the 

development of our business, only then we will expand this ideology throughout the 

country. 

Love Unique Music is focus entirely on organizing Jazz music. 
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