
UNIVERSITI TEKNOLOGI MARA 

 

 

 

A STUDY ON THE PREFERENCES 

TO CONTRIBUTE IN TAKAFUL 

SCHEME AMONG NON-MUSLIMS 

 

 

NURADLINA ALIAH BINTI NOR 

AZMAN 

 

 

Dip. 

 

 

December 2019 

 



UNIVERSITI TEKNOLOGI MARA 

 

 

 

A STUDY ON THE PREFERENCES 

TO CONTRIBUTE IN TAKAFUL 

SCHEME AMONG NON-MUSLIMS 

 

NURADLINA ALIAH BINTI NOR AZMAN 

 

Academic Writing submitted in partial fulfillment of 

the requirements for the degree of 

Diploma in Muamalat 

 

 

Academy of Contemporary Islamic Studies 

 

 

December 2019 



ii 

 

AUTHOR’S DECLARATION 

 

 

I declare that the work in this thesis was carried out in accordance with the regulations 

of Universiti Teknologi MARA. It is original and is the results of my own work, unless 

otherwise indicated or acknowledged as referenced work. This thesis has not been 

submitted to any other academic institution or non-academic institution for any degree 

qualification. 

 

I, hereby, acknowledge that I have been supplied with the Academic Rules and 

Regulations for Under Graduate, Universiti Teknologi MARA, regulating the conduct 

of my study and research. 

 

 

Name of Student : Nuradlina Aliah Binti Nor Azman 

Student I.D. No. : 2017625688 

Programme : Diploma In Muamalat -IC110 

Faculty : Academy Of Contemporary Islamic Studies 

Academic Writing 

Title 

: A Study On The Preferences To Contribute In Takaful 

Scheme Among Non-Muslims 

 

Signature of Student : ………………………………………………….. 

Date : December 2019 

  



iii 

 

ABSTRACT 

 

 

Takaful, which is known among Muslims, is a system whereby participants contribute 

regularly to a common fund and intend to jointly guarantee each other, example to 

compensate any of the participants who inflicted with a specific risk. There is also 

conventional insurance that provides protection, but it is not based on shariah 

compliance. Majority of individuals purchase insurance rather than takaful. On the other 

hand, some of the non-Muslims choose takaful as their protection instead of 

conventional insurance. This research study aims to identify the concept of takaful as a 

universal protection and the factors that influence non-Muslims to choose takaful 

scheme as their protection. This research is based on data obtained from qualitative 

method which is field research, through in-depth interviews with the industry player 

and academician to achieve the objective of this study. This study has determined that 

takaful is suitable for all humans, regardless of religion and race. The awareness of the 

participants and the roles of agent are identified factors that influencing the non-

Muslims to contribute in takaful. 
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