DECLARATION OF ORIGINAL WORK

NETH GG L £ v pa
UNIVERSITI TEKNOLOGI MARA
CAWANGAN KELANTAN

BACHELOR IN BUSINESS ADMINISTRATION (HONS) MARKETING
FACULTY OF BUSINESS MANAGEMENT

I, BALQIS BT MOHAMAD DAING I/C NUMBER: 880704-11-5702

Hereby declare that:

* This work has not been accepted in substance for any degree, locally or overseas and is
not being concurrently submitted for this degree or any other degrees.
+ This project paper is the result of my independent work and investigation, except where

otherwise stated.
* All verbatim extracts have been distinguished by quotation marks and sources of my

information have been specifically acknowledged.

SIGNATURE: DATE:




LETTER OF TRANSMITTAL

Balqgis binti Mohamad Daing

Bachelor of Business Administration (Hons) Marketing
Faculty of Business Management

Universiti Teknologi MARA Kelantan

Kampus Kota Bharu

15050 Kota Bharu

Kelantan

April 21, 2011

Head of Program

Bachelor of Business Administration (Hons) Marketing
Faculty of Business Management

Universiti Teknologi MARA Kampus Kota

15050 Kota Bharu

Kelantan

Dear Sir/Madam,

SUBMISSION OF MARKETING PROJECT PAPER (MKT 662)

Attached is the copy of Marketing Project Paper (MKT662) entitled “A STUDY ON THE
FACTORS INFLUENCING THE EFFECTIVENESS OF CELCOM’S BRAND EQUITY

STRATEGY” to fulfill the requirement as needed by the Faculty of Business Management,
Universiti Teknologi MARA.

Thank You.

Yours Faithfully,

BALQIS BT MOHAMAD DAING

2008405292

Bachelor of Business Administration (Hons) Marketing
UiTM City Campus, Kelantan



ACKNOWLEDGEMENT

S =

“In the name of Allah, The most Gracional and Selawat and Salam to His Messenger our
Prophet Muhammad SAW.”

Alhamdullillah, with the most grateful, | have completed this project paper. With His Blessing, |
received support and encouragement from many individual and organization which | express my

gratitude.

Foremost, | would Ilike to express my warmest thanks to my first advisor,
Prof. Madya. Mohd Safri bin Ya, for his care and commitment. Her professional support and
advices through our discussions, his comments and suggestions make it possible for me to
complete this research. | am grateful to Prof. Madya. Mohd Safri bin Ya for giving me
unforgettable experience in academic years. My thanks and gratitude also goes to my second
advisor, Miss. Mursyida binti Mahshar for her help and comments in making it possible for me to
have a good research.

I would like also to express my high appreciation to State Economic Planning Unit especially to
my supervisor, Mrs. Nor Wasilah binti Ramli for granting permission for me to undergo my
research. Also a thousand thank to other staff at State Economic Planning Unit, especially the
Invest Department that gave me closes cooperation, information and assisting me in completing

my practical training.

A deepest love and appreciation is also dedicated to my family especially to my mother who
always give support and sparkling inspiration to me in finishing my study. Last but not least, my
special thanks go to my friends for constructive opinion and help in preparation and completion

of this project.

Thank You



CONTENT

TABLE OF CONTENTS

DECLARATION OF WORK
LETTER OF TRANSMITTAL
ACKNOWLEDGEMENT
TABLE OF CONTENT

LIST OF TABLE
LIST OF FIGURE
ABSTRACT

CHAPTER 1. INTRODUCTION

1.0

11

1.2

1.3

14

15

1.6

1.7

1.8

1.9

Introduction & Background of the Study
Background of the Company
Problem Statement

Objectives of the Study
Theoretical Framework

1.4.1 Dependent Variable

1.4.2 Independent Variables
1.4.3 Brand Equity

1.4.4 Perceived Quality

1.4.5 Marketing Efficiency

1.4.6 Brand Awareness
Hypothesis/Research Questions
1.5.1 Research Question 1
1.5.2 Research Question 2
1.5.3 Research Question 3
Significance of the Study

1.6.1 To the Company

1.6.2 To the Researcher

1.6.3 To the Future Researcher
Definition of Terms

1.7.1 Third Generation

1.7.2 Broadband

1.7.3 High Speed Downlink Packet Access (HSDPA)
Limitation of Study

1.8.1 Time Constraint

1.8.2 Limitation of Data

1.8.3 Respondent Cooperation
Scope of the Study

© O ~Ng~NO U WER

PR R RPRRPRRPRPRPRREPRPRERRPREPRRRRRR
NOoOOoO U UUUONRNWWWNNINOO



ABSTRACT

The aim of this study was to examine the factors that the effectiveness of Celcom’s brand equity
strategy. There are three factors being studied, which were: perceived quality, marketing
efficiency and brand awareness. As Celcom Company had been chosen as the unit of analysis
for this study, the researcher is also interested to know about the performance and
effectiveness of Celcom’s brand equity strategy. In collecting data, the researcher used both
secondary and primary data. Moreover, questionnaires had been used in order to get feedback
from the consumers. The researcher had distributed 100 questionnaires and had gotten back
100 respondents’ feedback. The data collected was then tested on its reliability, and then further
analyzed using frequency analysis and Pearson Correlation Coefficient. Besides, Regression
Analysis was used to test the hypotheses in this study. The findings of this paper suggest that
all the factors are significant factors in explaining the effectiveness of Celcom’s brand equity
strategy. Based from the results obtained in this study, the researcher suggests some
recommendations that can help Celcom Company to improve brand equity strategy and

increase the numbers of sales and consumers also reduce the complaints from consumers.



