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ABSTRACT

This paper is aims to investigate the determinants of the acceptance level
towards Islamic bank in Johor. This study was focus on Islamic banks in Johor
that registered under Bank Negara Malaysia. The factors that may influence
the bank performance observe closely. The dependant variable in this study is
acceptance level. Three selected independent variable in this study is customer
perception, confidence level and social and religion perspective. This study
used quantitative primary data, which is questionnaire as the technique to look
factor that affect the study. As a result, there are two factors that affect the
acceptance level which are confidence level and social and religion
perspective. Both of factors are significant at 0.00 p-values and there are
positive relationships to acceptance level. Another factor (customer
perception) is 0.399 p-values. It is shows that customer perception is
insignificant to acceptance level. Conclusion, all the three factors have been
tested, only two factors are significant to acceptance level which are

confidence level and social and religion perspective.
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