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ABSTRACT 

 
Many studies on International Business have been conducted, but not 

many studies focused on the flow or procedure that have to followed by 

company that want to expand its business internationally especially in the 

early stage. Thus, the purpose of this study is to identify and investigate 

the correct way or correct procedures that need to be followed by 

company especially small and new develop company in entering foreign 

market. This study was conducted in RS International (M) Sdn Bhd, one of 

the RS Capital Holdings Bhd subsidiaries companies that located in 

Malacca. The finding of these study found that there 3 factor that need to 

be take note in order to expand its business internationally, and there 

company resources, market attractiveness and the obstacles that may 

occurs during the process of expanding. 

 

The result reveals the procedures that need to be taking by small and non 

experience in enter foreign market. And the necessary issues that must be 

focus during the process. Hopefully, this study can give a lot of benefit to 

the company (RS International (M) Sdn Bhd) and other new company to 

for them to make a good decision to improve not only in domestic market 

but also in the international market. 

 
 

 

 
 


	HALAL HUB PRODUCT: “INTERNATIONAL EXPANSION OF RS INTERNATIONAL (M) SDN BHD IN THE EARLY STAGE”
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	LIST OF FIGURE
	LIST OF TABLE
	ABSTRACT
	CHAPTER 1 INTRODUCTION
	1.1 Background and Introduction
	1.2 Background of study
	1.3 Problem statement
	1.4 Research Question
	1.5 Research Objective
	1.6 Scope and Coverage
	1.7 Time Frame
	1.8 Limitation of the study
	1.9 Definition of term

	CHAPTER 2 LITERATURE REVIEW
	2.1 International Business
	2.2 Halal hub Industry / Market
	2.3 Company resources
	2.3.1 Products
	2.3.2 International experiences
	2.3.3 Financial factor
	2.3.4 Ability to initiate commitment
	2.3.5 Management engagement
	2.3.6 Transportation

	2.4 Market Attractiveness
	2.5 Obstacles in expanding internationally

	CHAPTER 3 RESEARCH METHODOLOGY
	3.1 Data Collection Method

	CHAPTER 4 FINDINGS
	4.1 Company Resources
	4.1.1 Product
	4.1.2 International Experience
	4.1.3 Financial Factor
	4.1.4 Ability to Initiate Commitment

	4.2 Market Attractiveness
	4.3 Obstacles

	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	5.1 Conclusion
	5.2 Recommendation

	BIBLIOGRAPHY
	APPENDICES



