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ABSTRACT

Issue and problem: This topic to study how promotional tool will increase society awareness
and knowledge of society towards environment at Jempol. So that, the Local Agenda 2(LA21) is
exited to encourage people at Jempol District Council love and appreciate their environment. The
party involved in causing the Local Agenda 21 was established to provide the community aware

of their responsibilities toward environment in the area.

Research objective: Determine society awareness toward Local Agenda 21 at the Jempol

District Council and the influencing of promotion tools.

Methodology: The researcher distributed 50 questionnaires to respondent and chooses
respondents with total population around 117,700 of people at Jempol District in Negeri
Sembilan. The respondents are working in the Government sector, Private sector, NGOs and
local communities in Jempol. The aged of respondent between under 18 to 56 years and above.
In this study, the data analysis to record the responses from the questionnaire were coded and the

data was directly key-in by the researcher into SPSS system.

Finding: Society at Daerah Jempol will increase knowledge and awareness toward LA21 done
by Jempol District Council based on promotion tool activities. It will upgrade image of council
and help the organization in future when the activities Local Agenda 21 is successful. In
addition, several ideas from this study could be adapted by Jempol District Council as a

reference.
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