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ABSTRACT

The purpose of this study is, to identify the factors influence brand equity of Qu Puteh
among Intekma staff. The research is based on a sample of 36 respondents who is the staff of
Intekma Resort. The results show that endorser credibility and self — brand connection influence
brand equity of Qu Puteh.
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	FACTORS INFLUENCE BRAND EQUITY OF QU PUTEH
	DECLARATION OF ORIGINAL WORK
	LETTER OF TRANSMITTAL
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF TABLES
	ABSTRACT
	CHAPTER 1: INTRODUCTION
	1.1 INTRODUCTION
	1.2 BACKGROUND OF STUDY
	1.3 PROBLEM STATEMENT
	1.4 RESEARCH OBJECTIVES
	1.5 RESEARCH QUESTIONS
	1.6 SIGNIFICANCE OF STUDY
	1.7 SCOPE OF STUDY
	1.8 DEFINITION OF TERMS
	1.9 CONCLUSION

	CHAPTER 2 : LITERATURE REVIEW
	2.1 INTRODUCTION
	2.2 BRAND EQUITY
	2.3 ENDORSER CREDIBILITY
	2.4 SELF BRAND CONNECTION
	2.5 THEORETICAL FRAMEWORK
	2.6 CONCLUSION

	CHAPTER 3 : RESEARCH METHODOLOGY
	3.1 INTRODUCTION
	3.2 RESEARCH DESIGN
	3.3 POPULATION
	3.4 SAMPLING DESIGN
	3.5 DATA COLLECTION METHOD
	3.6 PLAN FOR DATA ANALYSIS
	3.7 WORK SCHEDULE
	3.8 CONCLUSION

	CHAPTER 4: DATA ANALYSIS
	4.1 INTRODUCTION
	4.2 RELIABILITY
	4.3 DESCRIPTIVE STATISTICS
	4.4 CORRELATION
	4.5 REGRESSION

	CHAPTER 5 : CONCLUSION AND RECOMMENDATIONS
	5.1 INTRODUCTION
	5.2 CONCLUSION
	5.3 RECOMMENDATIONS

	REFERENCES
	APPENDICES



