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ABSTRACT

The purpose of conducting this research is to fulfill the syllabus of MKT669 in order for the
University award the Bachelor Degree. The Researcher came out in conducting a
research entitled of Automotive Price Reduced (Perodua); Factors That Contribute The
Sales Of Automobile: The Case Of Perodua Alamesra Kota Kinabalu. Moreover, this
research aims at 3 objectives:
i) To identify the value of price and quality between National and Import Cars
among the Sabahan.
ii) To identify the impact of the policy on Economy. (NAP)
iii) To measure customer satisfaction towards services provided by Perodua
Alamesra.
In the end of this research project, the Resercher may conclude that the most of the
customer preferred to buy imported car rather than national car due to the quality offered
by the Imported car. However, majority of the customer agreed that Perodua offer the
best and affordabe price for each models such as Myvi, Viva and Alza. Furthermore, the
policy introduced by the government reduced the burden of the customer for them to have
own car. In a conclusion, from the research conducted, the Researcher also found out
that Perodua have conducted the government initiative in reducing the car price. The

intitative give positive impact in economy especially for low income.
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