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ABSTRACT 

 

Green purchasing alludes to reusing, obtaining and utilizing environment friendly items that have 

negligible harm to the environment. This study inspects relationship between elements that 

influence the green purchase intentions among undergraduates in Universiti Teknologi MARA 

Kampus Bandaraya Melaka (UiTM KBM). The study centers on the three noteworthy independent 

variables got from writing including self-image, environmental concern and social influence on 

the dependent variable green purchase intention. This study target respondent was UiTM KBM 

undergraduates and the sample are green consumer. Meanwhile, 100 personal administered were 

distributed to the respondent. The study utilized descriptive study concept and used non-

probability convenience sampling design. All data recorded from the questionnaire were analysed 

using Statistical Packaged for Social Science version 22. The measurable investigation of the 

information mirrors that environmental concern and self-image impacts green buying aim where 

as social Influence don't influence green purchase intention of consumer.  

 


	GREEN PURCHASE INTENTION AMONG UNIVERSITI TEKNOLOGI MARA KAMPUS BANDARAYA MELAKA STUDENT
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	LIST OF TABLES
	LIST OF FIGURES
	ABSTRACT
	CHAPTER 1 INTRODUCTION
	1.0 Introduction
	1.1 Background of study
	1.2 Problem Statement
	1.3 Research objectives
	1.4 Research question
	1.5 Research hypothesis
	1.6 Significant of study
	1.7 Definition of terms
	1.8 Conclusion

	CHAPTER 2 LITERATURE REVIEW
	2.0 Introduction
	2.1 Green Purchase Intention
	2.2 Factors That Influence Green Purchase Intention Among Student
	2.3 Theoretical Framework
	2.4 CONCLUSION

	CHAPTER 3:RESEARCH METHODOLOGY
	3.0 Introduction
	3.1 Research Design
	3.2 Questionnaire design
	3.3 Sampling Design
	3.4 Data Collections
	3.5 Reliability Testing
	3.6 Data Analysis
	3.7 Conclusion

	CHAPTER 4:DATA ANALYSIS
	4.0 Introduction
	4.1 Demographic Profile of respondent
	4.2 Reliability Analysis
	4.3 Multiple Regression
	4.4 Conclusion

	CHAPTER 5 CONCLUSION
	5.0 Introduction
	5.1 Discussion
	5.2 Recommendation
	5.3 Direction for future studies
	5.4 Conclusion

	REFERENCES



