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ABSTRACT

Tati Skincare products seem to be accepted as a fundamental component to satisfy
female purchase intention. However, it has been often overlooked in cosmetics
industries and satisfaction studies. The main objective of this study was to investigate
the factor that influencing the female purchase intention towards Tati Skincare products,
Hence, This study shows that overall for the independent variables consist of attitude,
subjective norms and perceived behavioral control have significantly affects towards
female purchase intention. Subsequent regression analyses demonstrated that the
independent variable influence female purchase intention through the factors that
affecting the customers. Thus, cosmetics industries should pay attention to perceived
behavioral control as important things towards the female consumers. However, this
study will investigate the major factors that influence the female purchase intention
towards Tati Skincare products. The finding shows that attitude and perceived
behavioral control is significant relationship towards female purchase intention while

subjective norms is not significant relationship with female purchase intention.

Keyword: Purchase Intention, Tati Skincare product, Attitude, Subjective Norms

and Perceived Behavior Control

Xiv



	THEORY OF PLANNED BEHAVIOR INFLUENCING FEMALE PURCHASE INTENTION TOWARDS TATI SKINCARE PRODUCT
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	LIST OF FIGURES
	LIST OF TABLE
	LIST OF ABBREVIATION
	ABSTRACT
	CHAPTER 1 - INTRODUCTION
	INTRODUCTION
	1.1 BACKGROUND OF STUDY
	1.2 Problem Statement
	1.3 General Research Question
	1.4 General Research Objective
	1.4.1 Specific Research Objectives

	1.5 Significance of Study
	1.6 Scope of study
	1.7 Limitations of Research
	1.8 DEFINITION OF TERMS
	1.8.1 Purchase Intention
	1.8.2 Attitude
	1.8.3 Subjective Norms
	1.8.4 Perceived Behavior Control


	CHAPTER 2 – LITERATURE REVIEW
	Introduction
	2.1 Theory of Planned Behavior
	2.1.1 Attitude
	2.1.2 Subjective Norms
	2.1.3 Perceived Behavioral Control
	2.1.4 Purchase intention

	2.2 How Theory of Planned Behavior Can Influence Purchase Intention
	2.2.1 How Attitude Can Influence Purchase Intention
	2.2.2 How Subjective Norms Can Influence Purchase Intention
	2.2.3 How Perceived Behavior Control Can Influence Purchase Intention

	2.3 Theoretical Framework
	2.4 RESEARCH HYPOTHESIS

	CHAPTER 3 - RESEARCH METHODOLOGY
	INTRODUCTION
	3.1 Research Design
	3.1.1 Purpose of The Study
	3.1.2 Research Strategy
	3.1.3 Study Setting
	3.1.4 Extent of Researcher Interference
	3.1.5 Time Horizon
	3.1.6 Unit of Analysis

	3.2 Data Collection Method
	3.3 Questionnaire
	3.3.1 Likert Scale
	3.3.2 Development of Measurable tems

	3.4 Sampling
	3.4.1 Population
	3.4.2 Sample Frame
	3.4.3 Sampling Design
	3.4.4 Sample Size

	3.5 Data Analysis
	3.5.1 Quantitative Data Analysis
	3.5.2 Reliability Test
	3.5.3 Hypothesis – Regression Analysis
	3.5.4. Coefficient Of Determinant (R2)


	CHAPTER 4 – DATA ANALYSIS AND FINDING
	Introduction
	4.1 Data Analysis
	4.1.1 Data Editing and Coding
	4.1.2 Reliability Analysis

	4.2 Descriptive Statistics of Latent Contruct
	4.3 Demographic Analysis of Respondent
	4.4 Findings
	4.4.1 Research Question No.1
	4.4.2 Research Question No. 2


	CHAPTER 5 – DISCUSSION AND CONCLUSION
	INTRODUCTION
	5.1 Discussion and the Findings
	5.1.1 Research Question No. 1
	5.1.2 Research Question No.2

	5.2 Contribution
	5.2.1 Practical Implication

	5.3 Direction for Future Research
	5.4 Conclusion
	5.5 Recommendation

	REFERENCES
	QUESTIONNAIRES



