
MARA INSTITUTE OF TECHNOLOGY 
SHAHALAM 

FACULTY OF BUSINESS AND MANAGEMENT 
BBA (HONS.) RETAIL MANAGEMENT 

A STUDY ON CUSTODIER'S AWARENESS OF TOPS' 
PRIVATE LABEL OF DETERGENTS AT TOPS 

SUPERMARKET SHAH ALAM MALL 

Prepared for: 
PN. ROSIDAH MUSA 

COURSE TUTOR 
BBA (HONS) RETAIL MANAGEMENT 

Prepared by: 
NOR ZURINA ZULKIFLI 

96727676 
BBA (HONS) RETAIL MANAGEMENT 04 

3RD OCTOBER 1998 



A Study on Customer's Awareness of TOPS' Private Label of Detergents at TOPS Supermarket Shah Alam Mall 

ACKNOWLEDGMENT 

Praise to ALLAH S.W.T, I have completed this research and make it to success. 

First of all, I would like to convey my sincere appreciation to my advisor, Puan 

Anizah Zainuddin for her guidance, advise and comments in preparing and 

completing this project paper. 

Special thanks goes to TOPS Shah Alam Store Manager ,Mr. Siva Rao , 

Customer Service Manager, Miss Zetty Zuraidah , Assistant Customer Service 

Manager, Mr. Randiar Singh, Chief Cashier, Mr. Rai and all TOPS Supermarket 

Shah Alam staffs for their support and kindness. 

My special appreciation also goes to my beloved parent, brothers and sister. 

Last but not least, thanks to Yus , Noniey , Asyie and all my friends for your 

support, advice and encouragement given to me in completing this project paper. 

11 



A Study on Customer's Awareness of TOPS' Private Label of Detergents at TOPS Supermarket Shah Alam Mall 

EXECUTIVE SUMMARY 

This project paper is about A STUDY ON CUSTOMER'S AWARENESS OF 

TOPS' PRIVATE LABEL OF DETERGENTS AT TOPS SUPERMARKET 

SHAH ALAM MALL. 

The main issue that has been identified are customers not aware of TOPS' private 

label detergents and also promotions towards TOPS' private label detergents. 

The main objective of this study is to study on customer awareness of TOPS' 

private label detergents. Besides that this study also to know the successful of 

TOPS' private label detergents compare to others manufacturer's brand at TOPS 

Supermarket Shah Alam Mall. This study also to identify the type of customers that 

come to TOPS Supermarket and factors that influence them to purchase detergents 

and to give recommendations and suggestions for better promotion strategy to 

promote TOPS' private label detergents. 

The method used in this study are primary and secondary data collection. The 

primary data is through questionnaires while secondary data involved internal and 

external data collections. 
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From the findings it can be conclude that price, brand name and promotion towards 

the products can influence customers to buy. 

There are several recommendation to make the TOPS' private label detergents 

more successful and familiar among all the customers and also can attract them to 

purchase it. 
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