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EXECUTIVE SUMMARY

This project paper is about A STUDY ON CUSTOMER’S AWARENESS OF
TOPS’ PRIVATE LABEL OF DETERGENTS AT TOPS SUPERMARKET

SHAH ALAM MALL.

The main issue that has been identified are customers not aware of TOPS’ private

label detergents and also promotions towards TOPS’ private label detergents.

'fhe main objective of this study is to study on customer awareness of TOPS’
private label detergents. Besides that this study also to know the successful of
TOPS’ private label detergents compare to others manufacturer’s brand at TOPS
Supermarket Shah Alam Mall. This study also to identify the type of customers that
come to TOPS Supermarket and factors that influence them to purchase detergents
and to give recommendations and suggestions for better promotion strategy to

promote TOPS’ private label detergents.

The method used in this study are primary and secondary data collection. The
primary data is through questionnaires while secondary data involved internal and

external data collections.
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From the findings it can be conclude that price, brand name and promotion towards

the products can influence customers to buy.

There are several recommendation to make the TOPS’ private label detergents

more successful and familiar among all the customers and also can attract them to

purchase it.
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