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ABSTRACT 
 
 

High rise residential has emerged as a solution to the issues of land bank and the 

growing needs of residential properties. For one of the top developer in Malaysia, Sime 

Darby Property has developed an apartment called The Mahogany Park. Since it’s been 

launch on May 2014, the apartment has received slow and not very encouraging 

response from the public up until now. This has become an issue for the top developer 

namely Sime Darby Property in selling the said apartment. The main objective of this 

research is to identify, determine relationship and to evaluate the most significant factor 

(Location, Financial, Physical and Environment) that affect customer preference. There 

are many factors that affecting customer preference but in this study the researcher 

used variable from past researcher to support its research. By using convenience 

sampling technique, 100 questionnaires were distributed at Saujana Impian, Kajang to 

identify the real issues that curb this apartment. Analysis found that all the factor under 

discussion constitutes 97.4 % out of the factor that affect customer preference, financial 

factor is the most significant factor that contribute to the factors affecting the customer 

preference and this is supported by previous study and the finding in this study. This 

research is useful in guiding and serves as reference for housing developer and local 

government to fully understand house buyer’s expectation towards high rise residential, 

a good housing development project should be constantly revised to meets the wants 

and need of the customer. 

 

 

 
 
 
 

xi 



 
TABLE OF CONTENTS 

 
TITTLE PAGE                     i                

DECLARATION OF ORIGINAL WORK      ii 

LETTER OF TRANSMITTAL        iii 

ACKNOWLEDGEMENT        iv 

TABLE OF CONTENTS         v 

LIST OF FIGURES          viii 

LIST OF TABLE          ix 

LIST OF ABBREVIATIONS        x 

ABSTRACT          xi 

 

CHAPTER 1   INTRODUCTION 

1.1 Introduction      1 

1.2 Background of Study     2 

1.3 Background of Company    4 

1.3.1 Sime Darby Berhad : The History  4 

1.3.2  Property Division    5 

1.4 Problem Statement     6 

1.5 Research Objective     7 

1.6 Research Hypothesis     7 

1.7 Scope of Study     8 

1.8 Significance of Study     9 

 

 

 

v 


	CUSTOMER PREFERENCES ON HIGH RISE RESIDENTIAL: THE MAHOGANY PARK APARTMENT
	DECLARATION OF ORIGINAL WORK
	LETTER OF TRANSMITTAL
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF FIGURE
	LIST OF TABLES
	LIST OF ABBREVIATIONS
	ABSTRACT
	CHAPTER 1: INTRODUCTION
	1.1 Introduction
	1.2 Background of Study
	1.3 Background of Company
	1.3.1 Sime Darby Berhad: The History
	1.3.2 Property Division

	1.4 Problem Statement
	1.5 Research Objective
	1.6 Research Hyphothesis
	1.7 Scope of Study
	1.8 Significance of Study

	CHAPTER 2: LITERATURE REVIEW
	2.1 High Rise Building
	2.2 Customer Preference of High Rise Residential
	2.3 Locational/Distance Factor
	2.4 Property Physical Factor
	2.5 Financial Factor
	2.6 Environment Factor
	2.7 Theoretical Framework
	2.7.1 Dependent Variable
	2.7.2 Independent Variable


	CHAPTER 3 – RESEARCH METHODOLOGY
	3.1 Overview
	3.2 Research Design
	3.2.1 Exploratory Research
	3.2.2 Descriptive Research
	3.2.3 Causal Research

	3.3 Sampling Design
	3.3.1 Sample Size
	3.3.2 Sampling Technique

	3.4 Data Collection Method
	3.4.1 Primary Data and Techniques Use
	3.4.2 Secondary Data

	3.5 Questionnaire Design
	3.6 Fieldwork
	3.7 Data Processing and Analysis
	3.7.1 Data Preparation
	3.7.2 Data Analysis

	3.8 Procedure of Data Analysis
	3.8.1 Frequency Distribution
	3.8.2 Descriptive Analysis
	3.8.3 Correlation
	3.8.4 Multiple Regression


	CHAPTER 4: ANALYSIS AND INTERPRETATION OF DATA
	4.1 Reliability Test
	4.1.1 Customer Preference
	4.1.2 Location
	4.1.3 Physical
	4.1.4 Financial
	4.1.5 Environment

	4.2 Respondent Profile
	4.3 Level of Factors towards Customer Preference
	4.4 Relationship towards Customer Preference
	4.4.1 Location and Customer Preference
	4.4.2 Physical and Customer Preference
	4.4.3 The Relationship of Financial and Customer Preference
	4.4.4 Environment and Customer Preference

	4.5 The Most Dominant Factor in Customer Preference

	CHAPTER 5: RECOMMENDATION AND CONCLUSION
	5.1 Conclusion
	5.2 Recommendation
	5.2.1 Customer preference
	5.2.2 Location Factor
	5.2.3 Property Physical Factor
	5.2.4 Financial Factor
	5.2.5 Environment Factor


	REFERENCES
	APPENDIX



