UNIVERSITI TEKNOLOGI MARA

THE DETERMINANTS DEMAND OF THE
RESIDENTIAL PROPERTY: CASE STUDY IN
KAJANG

MUHAMMAD HAFIZI BIN MOHD RAFIE
2015102245

Final Year Project Paper submitted in fulfillment
of the requirements for the degree of
Bachelor of Business Administration
(Islamic Banking)

Faculty of Business and Management

June 2018



AUTHOR’S DECLARATION

I declare that the work in this final year project paper was carried out in accordance with
the regulations of Universiti Teknologi MARA. 1t is original and is the results of my
own work, unless otherwise indicated or acknowledged as referenced work. This thesis
has not been submitted to any other academic institution or non-academic institution for

any degree or qualification.

I, hereby, acknowledge that I have been supplied with the Academic Rules and
Regulations for Undergraduate, Universiti Teknologi MARA, regulating the conduct of

my study and research.

Name of Student :  Muhammad Hafizi bin Mohd Rafie

Student I.D. No. : 2015102245

Programme :  Bachelor of Business and Administration (Hons)
Islamic Banking

Faculty :  Business and Management

Thesis . Determinants Demand of the Residential Property

Signature of Student : f ...............................

Date : June 2018



ABSTRACT

The aim of this study is to determine the key factors that the purchasers consider before
making decision to purchase the residential property. The study uses primary data,
which means that the data and information will be gained from the respondents. The
factors involve in this study are location, neighborhood, structure attributes and
financial. The factors are taken based on previous study by previous researchers. The
data will be collected from the respondents through questionnaire distributed to them.
The questionnaire will be djstribute to those who have purchased the residential
property in Kajang. 100 questionnaire forms will be answered by the respondents who
qualified the criteria in this study. The data will then only be collected from community
in Kajang. The data and information collected will be used to generate the analysis.
Descriptive analysis, factor analysis, analysis of variance, reliability test and regression
will be used to trigger the results of this study. The results showed that structural
attributes factor do affect the demand of the residential property. The results revealed
will help the future researchers and potential readers to gain better understanding on
the residential property. By understanding the key factors behind purchasing residential
property, purchasers of the property would be able to gauge the factors that matter
most before purchasing the property.



ACKNOWLEDGEMENT

Firstly, all praises to Allah for giving me the opportunity to embark on my degree and
for completing this long and challenging journey successfully. My gratitude and thanks
go to my lecturer, also my advisor Sir Basaruddin Shah bin Basri for giving the
guidelines, ideas, comment and continuous support for the study through
consultations. Without it, it would be impossible to finish the study.

My appreciation goes to the parents who provided the facilities and assistance during
study. Speciél thanks to my colleagues and friends, especially in UiTM Segamat, Johor
for always helpful and give the opinion and advice until this study complete. Thank you
to those who have support directly or indirectly involved in this study.



TABLE OF CONTENTS

Page
AUTHOR’S DECLARATION ii
ABSTRACT iii
ACKNOWLEDGEMENT iv
LIST OF TABLES vii
LIST OF FIGURES viii
CHAPTER ONE INTRODUCTION 1
1.1  Introduction 1
1.2 Research Background 2
1.3 Problem Statement 2
1.4  Research Questions 3
1.5 Research Objectives 3
1.6 Significance of the Study 3
1.7  Scope of the Study 4
1.8 Limitation of the Study 4
1.9  Definition of Key Terms 5
1.10 Summary 6
CHAPTER TWO LITERATURE REVIEW 7
2.1 Introduction 7
2.2 Locational factors 8
2.3 Neighbourhood factors 8
2.4 Structural factors 9
2.5  Financial factors 9
2.6  Research Framework 10
2.7 Summary 11
CHAPTER THREE RESEARCH METHODOLOGY 12

3.1 Introduction 12



